
 1  

ENGLISH 273-002—SEMINAR IN CULTURAL STUDIES 
 
 
WELCOME 
Welcome to Cultural Studies, a graduate seminar in English, to be cross-listed 
with Psychology and Sociology. The course coordinators are Executive-Vice 
Chancellor and Provost, Distinguished Professor of Psychology Ellen Wartella, 
and Professor Toby Miller. If you have any specific issues to raise about the 
course or general inquiries, please make a time to see us. Toby’s email is 
tobym@ucr.edu and Ellen’s ellen.wartella@ucr.edu.The course will run from 5-8 
pm on Mondays. 
 
RATIONALE 
Cultural Studies invites you to consider theories of television, with a particular 
focus on the intersection of politics, psychology, economics, and culture. 
Combining theoretical work and applied study, it is designed for graduate 
students interested in social and political theory, cultural studies, textual analysis, 
ethnography, psychology, and cultural policy studies. This seminar will look at 
cultural studies as it has been used to interrogate television, addressing such key 
questions as: the role of the state, media effects, and ideology. Throughout we 
shall consider the intersection of the social sciences and the humanities, asking 
questions in particular about the interrelationship of textual analysis, audience 
evaluation, and ethnography. 
 
 
ASSESSMENT 
 
Assessment will be though a seminar paper and essay of 3000 words. Your 
essay mission, should you choose to accept it, is to cover an aspect of television, 
drawing on materials from the textbooks and reading list. This can be either a 
theoretically focused essay (drawing on theorists from differing perspectives) or 
one that is grounded in material practice (drawing partly on theorists from 
differing perspectives, partly on a case study). The precise topic is to be agreed 
on with us. THE ESSAY SHOULD BE CAREFULLY STRUCTURED TO MOUNT 
AN ARGUMENT. Please note that it must follow referencing systems from 
Joseph Gibaldi. MLA Handbook for Writers of Research Papers. New York: The 
Modern Language Association of America, latest edition or The Chicago Manual 
of Style. Chicago: U of Chicago P, latest edition. You may wish to consult Wayne 
C. Booth, Gregory G. Colomb, and Joseph M. Williams. The Craft of Research. 
Chicago: U of Chicago P, latest edition and Sarah Berry and Toby Miller. 
Blackwell Cultural Theory Resource Centre. 
<http://www.blackwellpublishers.co.uk/cultural/>. 
 
INCOMPLETES JEOPARDIZE YOUR FUNDING, STATURE, DEGREE 
QUALITY, AND EFFICIENCY. IF YOU ARE HAVING TROUBLE MEETING 
DEADLINES, SPEAK TO US AS SOON AS POSSIBLE. ASSUME THE ESSAY 
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IS DUE A WEEK EARLY AND PLAN ACCORDINGLY—THAT WAY ALL WILL 
BE SWEET EVEN IF A NEUROTIC CAT EATS YOUR WORK AT WHAT 
APPEARS TO BE THE LAST MINUTE, OR YOUR HARD DRIVE IS OCCUPIED 
BY FORCES BEYOND OUR KEN. 
 
TEXTBOOKS 
Larry Grossberg, D. Charles Whitney, Ellen Wartella, and J. McGregor Wise. 

MediaMaking: Mass Media in a Popular Culture, 2nd ed. Thousand Oaks: Sage, 
2005. 

Richard Maxwell, ed. Culture Works: The Political Economy of Culture. 
Minneapolis: U of Minnesota P, 2001. 

Toby Miller, ed. Television Studies. London: British Film Institute, 2002. 
 
 
TOPICS 
1. INTRODUCTION— 
2. THEORIES: PSYCHOLOGY— 
3. THEORIES: ETHNOGRAPHY— 
4. THEORIES: TEXTUALITY— 
5. THEORIES: POLITICAL ECONOMY— 
6. TOPICS: ACTIVE AUDIENCES— 
7. TOPICS: USES AND GRATIFICATIONS— 
8. TOPICS: AUDIENCE EFFECTS— 
9. PLACES: CALIFORNIA— 

• Collect academic, press, and social-movement materials through the 
semester 

10. PLACES: RIVERSIDE— 
• Collect academic, press, and social-movement materials through the 

semester 
11. DAY-LONG SEMINAR PRESENTING ESSAYS COLLECTIVELY—DATE TO 

BE ARRANGED 
 
USEFUL REFERENCES 
It’s a good idea to visit the web pages and review the journals of the relevant 
professional associations. Key institutions include: the International Association 
for Media and Communication Research, the International Communication 
Association, the Society for Cinema and Media Studies, the Association for 
Education in Journalism and Mass Communication, the National Communication 
Association, the Canadian Communication Association, the Canadian 
Association of Media Education Organizations, the Center for Media Education, 
the Center for Media Literacy, Citizens for Media Literacy, the Media Education 
Foundation, the UK Association for Media Communication and Cultural Studies, 
EPTIC—Economía Política de las Tecnologías de la Información y de la 
Comunicación, the American Communication Association, the International 
Institute of Communications, the International Association for Media History, the 
African Council for Communication Education, the Baltic Association for 
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Investigating the Communications Media, the Chinese Communication 
Association, the Caribbean Association for the Study of Communication, 
NORDICOM, the American Studies Association, the Popular Culture Association, 
the British Universities Film and Video Council, the Society for Visual 
Anthropology, the Asian Mass Communication Research Centre, the University 
Film and Video Association, the European Institute for the Media, the European 
Audiovisual Observatory, the Broadcast Education Association, the European 
Institute for Communication and Culture, the International Visual Sociology 
Association, Asociación Boliviana de Investigadores de la Comunicación, the 
Communication Institute for Online Scholarship, Screen Studies, Console-ing 
Passions, and Visible Evidence. 
 
Key journals include: Revista Electrónica Internacional de Economía Política de 
las Tecnologías de la Información y de la Comunicación, Asian Media, 
Comunicaçao e Sociedade, Communications, Javnost/The Public, Skrien, 
Television Quarterly, Mediekultur, Diálogos de la Comunicación, Communication 
Review, Comunicación, Media Development, Massekultur & Medier, Cuadernos 
de Nación, Communication Research, Journal of Communication, Intermedios, 
Critical Studies in Mass Communication, Emergences, Velvet Light Trap, Journal 
of Broadcasting & Electronic Media, Journalism & Mass Communication 
Quarterly, InterMedia, Gazette, Cultural Studies, Journal of Communication 
Inquiry, Journal of Popular Film and Television, Media Culture & Society, 
European Journal of Communication, camera obscura, Comunicación y 
Sociedad, Critical Arts, Canadian Journal of Communication, NORDICOM 
Review of Nordic Research on Media and Communication, Journal of 
International Communication, Asian Journal of Communication, Journal of 
Popular Culture, Convergence, Continuum, International Journal of Cultural 
Studies, Poetics, Screen Education, Journal of Cultural Economics, Journal of 
Media Economics, Cinema Journal, Journal of Film and Video, Media Asia, 
Intercom, Studies in Latin American Popular Culture, Screen, Journal of Media 
Practice, Vert!go, Flow, Historical Journal of Film, Radio, and Television, 
European Journal of Cultural Studies, Asian Journal of Communication, Quarterly 
Review of Film and Video, New Media & Society, Mass Communication Review, 
Feminist Media Studies, Media International Australia, Visual Anthropology, 
KEIO Communication Review, Africa Media Review, Visual Anthropology 
Review, Media Law and Practice, Media Perspektiven, Media Studies Journal, 
Intermedia, Perfiles Latinoamericanos, Résaux, Media History, Howard Journal 
of Communication, Women’s Studies in Communication, Quarterly Journal of 
Speech, Communication Theory, M/C—A Journal of Media and Culture, 
Journalism History, Electronic Journal of Communication, International Journal of 
Communication, International Journal of Communications Law and Policy, 
Television International Broadcasting Studies, Television & New Media, 
Comunicaço & Politica, Journalism, Journalism Studies, American Quarterly, and 
Visual Sociology. 
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Key web sites include: http://amlainfo.org/, http://www.mediaactioncenter.org/, 
http://zerodivide.org/, http://www.about-face.org/, 
http://academiatv.es/,http://www.africamediaonline.com/,http://allyourtv.com/,http:
//www.aap.org/advocacy/mediamatters.htm, 
http://www.asiamedia.ucla.edu/,http://www.amic.org.sg/,http://www.obs.coe.int/,ht
tp://benton.org/,http://www.prwatch.org/cmd/index.html, 
http://cmpa.com/,http://www.medialit.org/,http://www.ithaca.edu/cretv/,http://www.
freepress.net/,http://globalpublicmedia.com/,http://www.impacs.org/,http://mediaa
ccess.org/,http://www.iog.ca/magnet/,http://www.media-
diversity.org/about%20MDI.htm, 
http://www.mediaed.org/,http://www.soros.org/initiatives/media/links/analysisadvo
cacy, http://mediamatters.org/,http://www.mediatrademonitor.org/, and 
http://mediatransparency.org/,http://www.mediafamily.org/. 
 
BOOKS, CHAPTERS, AND JOURNAL ARTICLES 
IF MATERIALS YOU NEED ARE NOT READILY AVAILABLE ON CAMPUS, 
USE INTER-LIBRARY LOAN, ELECTRONIC SOURCES, OR OTHER 
REGIONAL LIBRARIES. 
Alasuutari, Pertti, ed. Rethinking the Media Audience: The New Agenda. London: 

Sage Publications, 1999. 
Albarran, Alan B. and Don Umphrey. “An Examination of Television Motivations 

and Program Preferences by Hispanics, Blacks, and Whites.” Journal of 
Broadcasting & Electronic Media 37, no. 1 (1993): 95-103. 

Allen, Robert C. Speaking of Soap Operas. Chapel Hill: U of North Carolina P, 
1985. 

Allen, Robert C., ed. Channels of Discourse, Reassembled: Television and 
Contemporary Television. Chapel Hill: U of North Carolina P, 1992. 

Allen, Robert C., ed. to be continued … Soap Operas Around the World. London: 
Routledge, 1995. 

Andersen, Robin. Consumer Culture & TV Programming. Boulder: Westview P, 
1995. 

Andersen, Ross E., Carlos J. Crespo, Susan J. Bartlett, Lawrence J. Cheskin, 
and Michael Pratt. “Relationship of Physical Activity and Television 
Watching with Body Weight and Level of Fatness Among Children.” 
Journal of the American Medical Association 279, no. 12 (1998): 938-42. 

Ang, Ien. Het Geval Dallas. Amsterdam: Uitgeverij SUA, 1982. 
Baehr, Helen and Ann Gray, eds. Turning it On: A Reader in Women & Media. 

London: Arnold, 1996. 
Baehr, Helen and Gillian Dyer, eds. Boxed-In: Women and Television. London: 

Pandora, 1987. 
Barnouw, Erik. The Sponsor: Notes on a Modern Potentate. Oxford: Oxford UP, 

1979. 
Barnouw, Erik. Tube of Plenty: The Evolution of American Television. New York: 

Oxford UP, 1975. 
Barrett, Michèle and Duncan Barrett. Star Trek: The Human Frontier. Cambridge: 

Polity P, 2001. 
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Baym, Nancy K. Tune In, Log On: Soaps, Fandom, and Online Community. 
Thousand Oaks: Sage Publications, 2000. 

Bechelloni, Giovanni. Televisione come cultura: I media italiani tra identità e 
mercato. Naples: Liguori Editore, 1995. 

Beltrán, Luis Ramiro and Elizabeth Fox. Communicacíon dominada: Los Estados 
Unidos en los medios de América Latina. Mexico City: ILET/Nueva 
Imagen, 1980. 

Bennett, Tony, Susan Boyd-Bowman, Colin Mercer, and Janet Woollacott, eds. 
Popular Television and Film. London: British Film Institute, 1981. 

Blumer, Herbert and Philip M. Hauser. Movies, Delinquency and Crime. New 
York: Macmillan, 1933. 

Blumer, Herbert. Movies and Conduct. New York: Macmillan, 1933. 
Blumler, Jay G., ed. Television and the Public Interest: Vulnerable Values in 

West European Broadcasting. London: Sage Publications, 1992. 
Boddy, William. Fifties Television: The Industry and its Critics. Urbana: U of 

Illinois P, 1990. 
Bodroghkozy, Aniko. Groove Tube: Sixties Television and the Youth Rebellion. 

Durham: Duke UP, 2001. 
Boiarsky, Greg. “The Psychology of New Media Technologies: Lessons from the 

Past.” Convergence 3, no. 3 (1997): 107-26. 
Bolaño, César. Indústria cultural informaçao e capitalismo. Sao Paulo: Editoria 

Hucitec, 2000. 
Bondebjerg, Ib and F. Bono, eds. Television in Scandinavia: History, Politics and 

Aesthetics. Luton: U of Luton P, 1996. 
Bourdieu, Pierre. On Television. Trans. Priscilla Parkhurst Ferguson. New York: 

New P, 1998. 
Boyle, Raymond and Richard Haynes. Power Play: Sport, the Media & Popular 

Culture. Harlow: Longman, 2000. 
Brandt, George W., ed. British Television Drama. Cambridge: Cambridge UP, 

1981. 
Briggs, Asa. Sound & Vision. Oxford: Oxford UP, 1979. 
Briggs, Asa. The BBC: The First Fifty Years. Oxford: Oxford UP, 1980. 
Brody, Samuel. “Television: A New Weapon for the New Imperialist War.” Jump 

Cut no. 33 (June 1988): 105-06. 
Brown, Mary Ellen, ed. Television and Women’s Culture: The Politics of the 

Popular. Sydney: Currency P, 1990. 
Browne, Donald B. Electronic Media and Indigenous Peoples: A Voice of Our 

Own. Ames: Iowa State UP, 1996. 
Brunsdon, Charlotte, Julia D’Acci, and Lynn Spigel, eds. Feminist Television 

Criticism: A Reader. New York: Oxford UP, 1997. 
Brunsdon, Charlotte. Screen Tastes: Soap Opera to Satellite Dishes. London: 

Routledge, 1996. 
Buckingham, David. The Making of Citizens: Young People, News and Politics. 

London: Routledge, 2000. 
Buonanno, Milly. Narrami o diva: Studi sull’immaginario televisivo. Naples: 

Liguori, 1994. 
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Burke, David. Spy TV. Hove: Slab-O-Concrete, 2000. 
Burns, Gary and Robert J. Thompson, eds. Television Studies: Textual Analysis. 

New York: Praeger, 1989. 
Burns, Tom. The BBC: Public Institution and Private World. London: Macmillan, 

1977. 
Burton, Graeme. Talking Television: An Introduction to the Study of Television. 

London: Arnold, 2000. 
Buscombe, Edward, ed. Football on Television. London: British Film Institute, 

1975. 
Butler, Jeremy G. Television: Critical Methods and Applications, 2nd ed. Mahwah: 

Lawrence Erlbaum, 2002. 
Butsch, Richard. The Making of American Audiences: From Stage to Television, 

1750-1990. Cambridge: Cambridge UP, 2000. 
Buxton, David. From ‘The Avengers’ to ‘Miami Vice’: Form and Ideology in 

Television Series. Manchester: Manchester UP, 1990. 
Caldwell, John Thornton. Televisuality: Style, Crisis, and Authority in American 

Television. New Brunswick: Rutgers UP, 1995. 
Campbell, W. J. assisted by Rosemary Keogh. Television and the Australian 

Adolescent: A Sydney Survey. Sydney: Angus and Robertson, 1962. 
Cantor, Muriel G. And Joel M. Cantor. Prime-Time Television: Content and 

Control, 2nd ed. Newbury Park: Sage Publications, 1992. 
Cantor, Muriel G. and Suzanne Pingree. The Soap Opera. Beverly Hills: Sage 

Publications, 1983. 
Cantor, Muriel G. The Hollywood TV Producer: His Work and His Audience. New 

York: Basic Books, 1971. 
Carpignano,Paolo, Robin Andersen, Stanley Aronowitz, and William Difazio. 

“Chatter in the Age of Electronic Reproduction: Talk Television and the 
‘Public Mind’.” Social Text 8, no. 3-9, no. 1 (1990): 33-55. 

Casey, Bernadette, Neil Casey, Ben Calvert, Liam French, and Justin Lewis. 
Television Studies: The Key Concepts. London: Routledge, 2002. 

Caughie, John. “Television Criticism.” Screen 25, no. 4 (1984): 109-21. 
Charters, W. W. Motion Pictures and Youth. New York: Macmillan, 1935. 
Cohen, Stanley and Jock Young, eds. The Manufacture of News: Social 

Problems, Deviance and the Mass Media. London: Constable, 1973. 
Coleman, Robin Means, ed. Say it Loud! African-American Audiences, Media, 

and Identity. New York: Routledge, 2002. 
Comstock, George and Erica Scharrer. Television: What’s On, Who’s Watching, 

and What it Means. San Diego: Academic P, 1999. 
Cook, Jim, ed. Television Sitcom. London: British Film Institute, 1982. 
Cooper, Cynthia A. Violence on Television: Congressional Inquiry, Public 

Criticism and Industry Response—A Policy Analysis. Lanham: UP of 
America, 1996. 

Corner, John and Sylvia Harvey, eds. Television Times: A Reader. London: 
Arnold, 1996. 

Corner, John, ed. Popular Television in Britain: Studies in Cultural History. 
London: British Film Institute, 1991. 
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Corner, John. Critical Ideas in Television Studies. Oxford: Clarendon P, 1999. 
Crano, W. D., ed. Mass Media and Drug Prevention: Classic and Contemporary 

Theories and Research. Mahwah, NJ:  Lawrence Erlbaum Associates, 
2001. 

Creeber, Glen, ed. with Toby Miller and John Tulloch. The Television Genre 
Book. London: British Film Institute, 2001. 

Cunningham, Stuart and John Sinclair, eds. Floating Lives: The Media and Asian 
Diasporas. Lanham: Rowman & Littlefield, 2001. 

Cunningham, Stuart, Elizabeth Jacka, and John Sinclair, eds. New Patterns in 
Global Television: Peripheral Vision. Oxford: Oxford UP, 1996. 

Curran, James, Michael Gurevitch, and Janet Woollacott, eds. Mass 
Communication and Society. London: Edward Arnold, 1977. 

De Moragas Spa, Miquel, Carmelo Gaitaonandia, and Bernat Lopez, eds. TV on 
Your Doorstep: Decentralisation Experiences in the Euorpean Union. 
Luton: U of Luton P, 1999. 

De Moragas Spa, Miquel and Carmelo Gaitaonandia, eds. Decentralisation in the 
Global Era: Television in Regions, Nationalities and Small Countries of the 
European Union. Luton: U of Luton P, 1995. 

D’Acci, Julie. Defining Women: Television and the Case of Cagney & Lacey. 
Chapel Hill: U of North Carolina P, 1994. 

Dale, Edgar. The Content of Motion Pictures. New York: Macmillan, 1933. 
Denzin, Norman. “The Birth of the Cinematic, Surveillance Society.” Current 

Perspectives in Social Theory no. 15 (1995): 99-127. 
R. Dickinson, R. Harindranath, and O. Linne, eds. Approaches to Audiences. 

New York: Oxford UP, 1998. 
Dines, Gail and Jean M. Humez, eds. Gender, Race and Class in Media: A Text-

Reader. Thousand Oaks: Sage Publications, 1995. 
Dordick, Gwendolyn and Seth Rachlin. “Television in the Lives of the Homeless.” 

Communication Review 2, no. 2 (1997): 163-78. 
Dorfman, Ariel and Armand Mattelart. Para leer al pato Donald: Comunicación de 

masa y colonialismo. Mexico City: Siglo Veintiuno Editores, 2000. 
Dornfeld, Barry. Producing Public Television, Producing Public Culture. 

Princeton: Princeton UP, 1998. 
Dowmunt, Tony, ed. Channels of Resistance: Global Television and Local 

Empowerment. London: British Film Institute and Channel Four, 1993. 
Downing, John D. H. Internationalizing Media Theory: Transition, Power, Culture: 

Reflections on Media in Russia, Poland and Hungary 1980-95. London: 
Sage Publications, 1996. 

Drummond, Phillip and Richard Paterson, eds. Television and its Audience. 
London: British Film Institute, 1988. 

Drummond, Phillip and Richard Paterson, eds. Television in Transition. London: 
British Film Institute, 1985. 

Drummond, Phillip, Richard Paterson, and Janet Willis, eds. National Identity and 
Europe: The Television Revolution. London: British Film Institute, 1993. 

Durant, Robert H., Ellen S. Rome, Michael Rich, Elizabeth Aldred, S. Jean 
Emans, and Elizabeth R. Woods. “Tobacco and Alcohol Use Behaviors 
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Portrayed in Music Videos: A Content Analysis.” American Journal of 
Public Health 87, no. 2 (1997): 1131-135. 

Dyer, Richard, Christine Geraghty, Marion Jordan, Terry Lovell, Richard 
Paterson, and John Stewart. Coronation Street. London: British Film 
Institute, 1980. 

Eco, Umberto. “Towards a Semiotic Inquiry into the Television Message.” Trans. 
Paola Splendore. Working Papers in Cultural Studies 3 (1972): 103-21. 

Eco, Umberto. Travels in Hyperreality: Essays. Trans. William Weaver. London: 
Picador, 1987. 

El Shal, Ensirah. Satellite Television Channels in the Third World. Cairo: Dar Al-
Fikr, 1994. 

Elliott, Philip. The Making of a Television Series: A Case Study in the Sociology 
of Culture. London: Constable, 1979. 

El-Nawawy, Mohammed and Adel Iskandar. Al-Jazeera: How the Free Arab 
News Network Scooped the World and Changed the Middle East. Boulder: 
Westview P, 2002. 

Ettema, James S. and D. Charles Whitney, eds. AudienceMaking: How the 
Media Create the Audience. Newbury Park: Sage, 1994. 

Felson, Richard B. “Mass Media Effects on Violent Behavior.” Annual Review of 
Sociology 22 (1996): 103-28. 

Feuer, Jane, Paul Kerr, and Tise Vahimagi, eds. MTM: ‘Quality’ Television. 
London: British Film Institute, 1984. 

Feuer, Jane. Seeing Through the Eighties: Television and Reaganism. Durham: 
Duke UP, 1995. 

Fiske, John and John Hartley. Reading Television. London: Methuen, 1978. 
Fiske, John. Television Culture. London: Routledge, 1987. 
Fleury-Vilatte, Béatrice with Pierre Abramovici. La mémoire télévisuelle de la 

guerre d’Algérie (1962-1992). Bry-sur-Marne: Institut National de 
l’Audiovisuel, 2000. 

Forman, Henry James. Our Movie Made Children. New York: Macmillan, 1933. 
Fowles, Jib. The Case for Television Violence. Thousand Oaks: Sage 

Publications, 1999. 
Fox, Elizabeth. Latin American Broadcasting: From Tango to Telenovela. 

London: John Libbey, 1997. 
Franklin, Bob, ed. British Television Policy: A Reader. London: Routledge, 2001. 
French, David and Michael Richards, eds. Television in Contemporary Asia. New 

Delhi: Sage Publications, 2000. 
Fuenzalida, Valerio. La télévision pública en América Latina: Reforma o 

privatización. Mexico City: Fondo de Cultura Económica, 2000. 
Furnham, Adrian and Twiggy Mak. “Sex-Role Stereotyping in Television 

Commercials: A Review and Comparison of Fourteen Studies Done on 
Five Continents over 25 Years.” Sex Roles 41, nos. 5-6 (1999): 413-37. 

Gans, Herbert. Deciding What’s News. New York: Pantheon, 1979. 
García-Canclíni, Néstor. Consumers and Citizens: Multicultural Conflicts in the 

Process of Globalization. Trans. George Yúdice. Minneapolis: U of 
Minnesota P, 2001. 
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Garfinkel, Harold. Studies in Ethnomethodology. Cambridge: Polity P, 1992. 
Gauntlett, David. Moving Experiences: Understanding Television’s Influences 

and Effects. London: John Libbey, 1995. 
Geraghty, Christine and David Lusted, eds. The Television Studies Book. 

London: Arnold, 1998. 
Gerbner, George and Larry Gross. “Living with the Violence Profile.” Journal of 

Communication 26, no. 2 (1976): 173-99. 
Gillespie, Marie. Television, Ethnicity and Cultural Change. London: Routledge, 

1995. 
Gitlin, Todd. “Media Sociology: Dominant Paradigm.” Theory and Society 6 

(1978): 205-53. 
Gitlin, Todd. Inside Prime Time. New York: Pantheon, 1983. 
Golding, Peter and Graham Murdock, eds. The Political Economy of the Media. 

London: Edward Elgar, 1997. 
Gomery, Douglas. “In Search of the Cybermarket.” Wilson Quarterly 18, no. 3 

(1994): 9-17. 
Goodwin, Andrew and Garry Whannel, eds. Understanding Television. London: 

Routledge, 1990. 
Goodwin, Andrew. Dancing in the Distraction Factory: Music Television and 

Popular Culture. Minneapolis: U of Minnesota P, 1992. 
Goonasakera, Anura and L. Y. Kam. “Violence on Television in Asia.” Asian 

Journal of Communication 1, no. 1 (1990): 136-46. 
Goonasekera, Anura and Paul S. N. Lee, eds. TV Without Borders: Asia Speaks 

Out. Singapore: Asian Media Information and Communication Centre, 
1998. 

Gray, Ann. Video Playtime: The Gendering of a Leisure Technology. London: 
Routledge, 1992. 

Gray, Herman. Watching Race: Television and the Struggle for “Blackness”. 
Minneapolis: U of Minnesota P, 1995. 

Gripsrud, Jostein, ed. Television and Common Knowledge. London: Routledge, 
1999. 

Gripsrud, Jostein. The ‘Dynasty’ Years: Hollywood Television and Critical Media 
Studies. London: Routledge, 1995. 

Grossberg, Lawrence, Ellen Wartella, and D. Charles Whitney. Media Making: 
Mass Media in a Popular Culture. Thousand Oaks: Sage Publications, 
1998. 

Gunaratne, Shrelton A., ed. Handbook of the Media in Asia. New Delhi: Sage 
Publications, 2000. 

Guo, Zhenzhi. Zhongguo Dianshi Shi. Beijing: Renmin UP, 1991. 
Gurevitch, Michael, Tony Bennett, James Curran, and Janet Woollacott, eds. 

Culture, Society and the Media. London: Methuen, 1982. 
Hall, Stuart and Paddy Whannel. The Popular Arts. London: Hutchinson, 1964. 
Hall, Stuart. “Encoding/Decoding.” Culture, Media, Language. Ed. Stuart Hall, 

Dorothy Hobson, Andrew Lowe, and Paul Willis. London: Hutchinson, 
1980. 128-39. 
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Hallenberger, Gerd and Joachim Kaps. Hatten Sie’s Gewusst? Die 
Quizsendungen und Game Shows des deutschen Fernsehens. Marburg: 
Jones Verlag, 1991.  

Halloran, James. “Mass Communication: Symptom or Cause of Violence?” 
International Social Science Journal 30, no. 4 (1978): 816-33. 

Hamamoto, Darrell Y. Monitored Peril: Asian Americans and the Politics of TV 
Representation. Minneapolis: U of Minnesota P, 1994. 

Hamamoto, Darrell Y. Nervous Laughter: Television Situation Comedy and 
Liberal Democratic Ideology. New York: Praeger, 1991. 

Hamilton, J. T., ed. Television Violence and Public Policy. Ann Arbor: U of 
Michigan P, 1998. 

Haralovich, Mary Beth and Lauren Rabinovitz, eds. Television, History, and 
American Culture: Feminist Critical Essays. Durham: Duke UP, 1999. 

Hartley, John. The Politics of Pictures: The Creation of the Public in the Age of 
Popular Media. London: Routledge, 1992. 

Hartley, John. Uses of Television. London: Routledge, 1999. 
Hay, James, Lawrence Grossberg, and Ellen Wartella, eds. The Audience and its 

Landscape. Boulder: Westview P, 1996. 
Head, Sydney W., ed. Broadcasting in Africa. Philadelphia: Temple UP, 1994. 
Hendershot, Heather. Saturday Morning Censors: Television Regulation Before 

the V-Chip. Durham: Duke UP, 1998. 
Himmelstein, Hal. Television Myth and the American Mind. New York: Praeger, 

1984. 
Hobson, Dorothy. Crossroads: The Drama of a Soap Opera. London: Methuen, 

1982. 
Hodge, Bob and David Tripp. Children and Television. Cambridge: Polity P, 

1986. 
Hood, Stuart, ed. Behind the Screens: The Structure of British Television in the 

Nineties. London: Lawrence and Wishart, 1994. 
Hood, Stuart. On Television. London: Pluto P, 1980. 
Horton, D. and R. Wohl. “Mass Communication and Para-Social Interaction: 

Observations on Intimacy at a Distance.” Psychiatry 19, no. 3 (1956): 215-
29. 

Hoynes, William. Public Television for Sale: Media, the Market, and the Public 
Sphere. Boulder: Westview P, 1994. 

Harwood, Jake. “Age Identification, Social Identity Gratifications, and Television 
Viewing.” Journal of Broadcasting & Electronic Media 43, no. 1 (1999): 
123-36. 

Hubbell, Richard Whittaker. 4000 Years of Television: The Story of Seeing at a 
Distance. New York: GP Putnam’s Sons, 1942. 

Inglis, K. S assisted by Jan Brazier. This is the ABC: The Australian Broadcasting 
Commission 1932-1983. Melbourne: Melbourne UP, 1983. 

Ishikawa, S., ed. Quality Assessment of Television. Luton: U of Luton P, 1996. 
Ito, Masami. Broadcasting in Japan. London: Routledge and Kegan Paul, 1978. 
Jenkins, Henry. Textual Poachers: Television Fans & Participatory Culture. New 

York: Routledge, 1992. 
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Jhally, Sut and Justin Lewis. Enlightened Racism: The Cosby Show, Audiences, 
and the Myth of the American Dream. Boulder: Westview P, 1992. 

Kamalipour, Yahya R. and Hamid Mowlana, eds. The Mass Media in the Middle 
East: A Comprehensive Handbook. Westport: Greenwood P, 1994. 

Kaplan, E. Ann, ed. Regarding Television: Critical Approaches—An Anthology. 
Frederick: U Publications of America, 1983. 

Kellner, Douglas. Television and the Crisis of Democracy. Boulder: Westview P, 
1990. 

Kent, Susan. “The Effects of Television Viewing: A Cross-Cultural Approach.” 
Current Anthropology 26, no. 1 (1985): 121-26. 

Kiesling, Barrett C. Talking Pictures: How They are Made How to Appreciate 
Them. Richmond: Johnson Publishing, 1937. 

Kilborn, Richard and John Corner. An Introduction to Television Documentary. 
Manchester: Manchester UP, 1997. 
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