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MEDIA SOCIOLOGY 

 

Sociology 211 

 

COURSE OUTLINE  

 

WELCOME 

Media Sociology is a PhD seminar taught by Toby Miller in Room 1126 of the grotesque 

Watkins building, on Wednesdays from 4.10 to 7pm. The prerequisite for participation is 

having graduate standing, or obtaining my consent. The usual description for this course 

announces that it will survey research on the production of news, mass entertainment, and 

culture, with emphases on the construction of audiences and the introduction of new 

media technologies. Because graduate-level gender-studies sociology classes are lacking 

this quarter, gender will be a key focus. Students may not have theoretical or activist 

backgrounds in the media, so we’ll consider other foundational forms of subjectification 

in addition to gender, such as sexuality, region, age, class, race, nation, and religion, and 

broad media issues: ownership, control, text, reception, medium specificity, and the like. 

 

If you need to talk individually, please make a time to see me. My room number is 1140, 

cell 917 7512679, and email address <tobym@ucr.edu>. Office hours for the course are 

Wednesdays 2-4 pm. 

 

ASSESSMENT 

YOUR MISSION, SHOULD YOU CHOOSE TO ACCEPT IT, IS TO WRITE A 10000 

WORD ESSAY (I.E. ROUGHLY HALF THE CHAPTER-LENGTH OF AN 

EVENTUAL DISSERTATION) ON A TOPIC RELATED TO THE CLASS, AGREED 

WITH ME IN ADVANCE. PLEASE SEND THE PAPER TO MY EMAIL ADDRESS 

BY 4.51 PM ON 21 MARCH 2007, WITH A PRINTED COPY IN MY PIGEON HOLE. 

The paper should follow referencing systems from EITHER Joseph Gibaldi. MLA 

Handbook for Writers of Research Papers, latest ed. New York: The Modern Language 

Association of America OR The Chicago Manual of Style, latest ed. Chicago: University 

of Chicago Press. You may wish to consult Wayne C. Booth, Gregory G. Colomb, and 

Joseph M. Williams. The Craft of Research, latest ed. Chicago: University of Chicago 

Press. Please remember that when you do your research, the United States is not the 

world. It may be your barrio, but beware universalizing from it. 

 

Examples of possible topics: feminist/queer activism re text or production; gender and 

textuality; content analyses of programs; journalism and women; queer web sites; cultural 

imperialism and gender; feminist media studies; internationalizing Yanqui nativism; the 

New International Division of Cultural Labor and gender; media effects, active-audience 

debates, and gender; public policy, the media, and sexuality; political economy and 

gender; and the media reform movement and difference. 

 

Sociology graduate students who are not advanced to candidacy for the PhD will receive 

a letter grade; others will get a letter grade or can request Satisfactory (S) or No Credit 

(NC). 
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TEXTBOOKS 

John Hartley, ed. Creative Industries. Oxford: Blackwell, 2005. 

Toby Miller, ed. Television Studies. London: British Film Institute, 2002. 

 

The textbooks are very general. Creative Industries applies recent developments in media 

studies to industry development, with gender an issue you must bring to its table. 

Television Studies surveys the state of play in media studies up to now, and directly 

addresses gender. 

 

COURSE TOPICS AND READINGS (I expect you also to draw on the big list of 

references and elsewhere for discussion) 

 

WEEK ONE January 10, 2007—INTRODUCTION 

WEEK TWO January 17, 2007—MEDIA STUDIES Miller 1-7, Hartley 1-30 

WEEK THREE January 24, 2007—TEXTS Miller 27-33, 56-59, 91-104, 109-12, 116-27 

WEEK FOUR January 31, 2007—AUDIENCES (I) Miller 4-6, 11-14, 17-24, 60-63, 74-

80, 87-90, 113-15, 127-30 

WEEK FIVE February 7, 2007—AUDIENCES (II) Miller 14-17, 24-26, 64-73, 104-08; 

Hartley 177-87, 214-18 

WEEK SIX February 14, 2007—CULTURAL POLICY Miller 50-56, 80-87, 130-31; 

Hartley 55-69, 147-56 

WEEK SEVEN February 21, 2007—POLITICAL ECONOMY Miller 7-11, 43-50; 

Hartley 93-104, 126-46, 361-98 

WEEK EIGHT February 28, 2007—CREATIVE INDUSTRIES Hartley 233-79, 299-311 

WEEK NINE March 7, 2007—STUDENT PRESENTATIONS RE PAPERS (you will 

outline your intended papers and receive feedback on ideas and references from 

us) 

WEEK TEN March 14, 2007—STUDENT PRESENTATIONS RE PAPERS 

 

A program run by over the past two and a half years by the Program in Film & Visual 

Culture, the Center for Ideas & Society, and the journal Television & New Media has 

brought many leading cultural and social theorists to campus. This quarter we shall 

feature two prominent speakers, Sarah Banet-Weiser and Michael Hanchard. I suggest 

you look into their work in advance and attend their talks, which will be on January 23 (at 

3pm) and January 24 (at 11am) for Banet-Weiser and February 14 (at 12pm) and 

February 15 (at 11am) for Hanchard. As usual, the format will be that on the first day the 

guests will present whatever they wish from their current work and on the second day 

there will be a roundtable on cultural politics/media and cultural studies. The locations 

will probably be HMNSS 1500. I’m sure many of you have attended the many such 

events we’ve held and will be familiar with how they run. 

 

BIG LIST OF REFERENCES 

In order to comprehend the media, it’s necessary to understand but also move beyond the 

19
th

/20
th

-century blinkers of knowledge boundaries erected and policed by rent-seeking 

professional associations. Many disciplinary formations address the media, and several 



 3

adopt gender optics (some relevant references are asterisked; many others listed here also 

address gender). Key institutions include: the International Association for Media and 

Communication Research, the International Communication Association, the Society for 

Cinema and Media Studies, the Association for Education in Journalism and Mass 

Communication, Union for Democratic Communications, the National Communication 

Association, the Canadian Communication Association, the Canadian Association of 

Media Education Organizations, the Center for Media Education, the Center for Media 

Literacy, Citizens for Media Literacy, the Media Education Foundation, the UK 

Association for Media Communication and Cultural Studies, EPTIC—Economía Política 

de las Tecnologías de la Información y de la Comunicación, the American 

Communication Association, the International Institute of Communications, the 

International Association for Media History, the African Council for Communication 

Education, the Baltic Association for Investigating the Communications Media, the 

Chinese Communication Association, the Caribbean Association for the Study of 

Communication, NORDICOM, the American Studies Association, the Popular Culture 

Association, the British Universities Film and Video Council, the Society for Visual 

Anthropology, the Asian Mass Communication Research Centre, the University Film and 

Video Association, the European Institute for the Media, the European Audiovisual 

Observatory, the Broadcast Education Association, the European Institute for 

Communication and Culture, the International Visual Sociology Association, Asociación 

Boliviana de Investigadores de la Comunicación, the Communication Institute for Online 

Scholarship, Screen Studies, Console-ing Passions, and Visible Evidence. 

 

Key journals include: International Journal of Politics, Culture, and Society, Revista 

Electrónica Internacional de Economía Política de las Tecnologías de la Información y 

de la Comunicación, Entertainment and Sports Law Journal, Asian Media, Comunicaçao 

e Sociedade, Communication Research Trends, Loyola Entertainment Law Journal, 

Invisible Culture: An Electronic Journal for Visual Culture, Cardozo Studies in Law and 

Literature, Columbia-VLA Journal of Law and the Arts, Communications, Loyola 

Entertainment Law Journal, Qualitative Research Reports in Communication, 

International Journal of Cultural Policy, Journal of Arts Management Law and Society, 

Javnost/The Public, Skrien, Television Quarterly, Mediekultur, Diálogos de la 

Comunicación, Gazette: The International Journal for Communication Studies, 

Communication Review, Comunicación, Media Development, Massekultur & Medier, 

Cuadernos de Nación, Communication Research, Political Communication, Journal of 

Communication, Journal of Radio Studies, Intermedios, Mass Communication & Society, 

New Review of Film and Television Studies, Critical Studies in Media Communication, 

Emergences, Velvet Light Trap, Journal of Broadcasting & Electronic Media, Journalism 

& Mass Communication Quarterly, InterMedia, Cultural Studies, Journal of 

Communication Inquiry, Journal of Popular Film and Television, Media Culture & 

Society, European Journal of Communication, camera obscura, Comunicación y 

Sociedad, Critical Arts, Canadian Journal of Communication, NORDICOM Review of 

Nordic Research on Media and Communication, Journal of International 

Communication, Asian Journal of Communication, Journal of Popular Culture, 

Convergence, Continuum, International Journal of Cultural Studies, Poetics, Screen 

Education, Journal of Cultural Economics, Journal of Media Economics, Cinema 
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Journal, Journal of Film and Video, Media Asia, Intercom, Studies in Latin American 

Popular Culture, Screen, Journal of Media Practice, Vert!go, Historical Journal of Film, 

Radio, and Television, European Journal of Cultural Studies, Fordham Intellectual 

Property, Media & Entertainment Law Journal, Asian Journal of Communication, 

Quarterly Review of Film and Video, New Media & Society, Mass Communication 

Review, Feminist Media Studies, Media International Australia, Visual Anthropology, 

KEIO Communication Review, Africa Media Review, Visual Anthropology Review, 

Media Law and Practice, International Journal of Media & Cultural Politics, Media 

Perspektiven, Media Studies Journal, Entertainment Law Review, Perfiles 

Latinoamericanos, Journal of Popular Music Studies, Cultural Analysis, Résaux, Media 

History, Howard Journal of Communication, Women’s Studies in Communication, 

Quarterly Journal of Speech, Communication Theory, M/C—A Journal of Media and 

Culture, Journalism History, Electronic Journal of Communication, Communication 

Booknotes Quarterly, International Journal of Communication, International Journal of 

Communications Law and Policy, Television & New Media, Comunicaço & Politica, 

Journalism: Theory, Practice and Criticism, Journalism Studies, American Quarterly, 

Transnational Broadcasting Journal, Visual Sociology, Social Semiotics, Harvard 

International Journal of Press/Politics, Games and Culture: A Journal of Interactive 

Media, Journal of E-Media Studies, Jump Cut, Online Journalism Review, 

Participations—International Journal of Audience Research, Critical Studies in 

Television, Wide Angle, Flow: A Critical Forum on Television and Media Culture, 

Review of Education/Pedagogy/Cultural Studies, and Communication and 

Critical/Cultural Studies. 

 

ANTHROPOLOGY 

*Lila Abu-Lughod. Dramas of Nationhood: The Politics of Television in Egypt. Chicago: 

University of Chicago Press, 2005. 

Kelly Michelle Askew and Richard R. Wilk, eds. The Anthropology of Media: A Reader. 

Malden: Blackwell, 2002. 

Marcus Banks and Howard Morphy, eds. Rethinking Visual Anthropology. New Haven: 

Yale University Press, 1997. 

Canberra Anthropology 17, no. 2 (1994): 73-102. 

John Collier, Jr. and Malcolm Collier. Visual Anthropology: Photography as a Research 

Method. Albuquerque: University of New Mexico Press, 1986. 

Peter Ian Crawford and David Turton, eds. Film as Ethnography. Manchester: 

Manchester University Press, 1992. 

Arlene Dávila. Latinos Inc.: The Marketing and Making of a People. Berkeley: 

University of California Press, 2001. 

David Howard Day. A Treasure Hard to Attain: Images of Archaeology in Popular Film 

with a Filmography. Lanham: Scarecrow Press, 1997. 

Barry Dornfeld. Producing Public Television, Producing Public Culture. Princeton: 

Princeton University Press, 1998. 

Dale E. Eickelman and Jon W. Anderson, eds. New Media in the Muslim World: The 

Emerging Public Sphere, 2
nd

 ed. Bloomington: Indiana University Press, 2003. 

“Ethnographic Film.” Cambridge Anthropology (1977). 
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*“Feminist Approaches to the Visualization of Culture.” Visual Anthropology Review 9, 

no. 1 (1993). 

“Filming Through the Mists of Time.” Current Anthropology 37 Supplement (1996): 

S87-S111. 

Néstor García-Canclini. Consumers and Citizens: Multicultural Conflicts in the Process 

of Globalization. Trans. George Yúdice. Minneapolis: University of Minnesota Press, 

2001. 

Faye D. Ginsburg, Lila Abu-Lughod, and Brian Larkin, eds. Media Worlds: 

Anthropology on New Terrain. Berkeley: University of California Press, 2002. 

Alison Griffiths. Wondrous Difference: Cinema, Anthropology and Turn-of-the-Century 

Visual Culture. New York: Columbia University Press, 2002. 

Felipe Korzenny and Stella Ting-Toomey, eds. Mass-Media Effects Across Cultures. 

London: Sage, 1992. 

Peter Loizos. Innovation in Ethnographic Film: From Innocence to Self-Consciousness, 

1955-1985. Chicago: University of Chicago Press, 1993. 

David MacDougall. Transcultural Cinema. Ed. Lucien Taylor. Princeton: Princeton 

University Press, 1998. 

*Purnima Mankekar. Screening Culture, Viewing Politics: An Ethnography of Television, 

Womanhood, and Nation in Postcolonial India. Durham: Duke University Press, 

1999. 

Rosalind C. Morris. New Worlds from Fragments: Film, Ethnography, and the 

Representation of Northwest Coast Cultures. Boulder: Westview Press, 1994. 

Hortense Powdermaker. Hollywood: The Dream Factory. Boston: Little, Brown, 1950. 

Jack Rollwagen, ed. Anthropological Filmmaking: Anthropological Perspectives on the 

Production of Film and Video for General Public Audiences. Chur: Harwood 

Academic Publishers, 1990. 

Sol Worth. Studying Visual Communication. Ed. Larry Gross. Philadelphia: University of 

Pennsylvania Press, 1981.  

Sol Worth and John Adair. Through Navajo Eyes: An Exploration in Film 

Communication and Anthropology. Albuquerque: University of New Mexico, 1997. 

 

CINEMA STUDIES 

Charles R. Acland. Screen Traffic: Movies, Multiplexes, and Global Culture. Durham: 

Duke University Press, 2003. 

*Parveen Adams. The Emptiness of the Image: Psychoanalysis and Sexual Difference. 

London: Routledge, 1996. 

*Parveen Adams and Elizabeth Cowie, eds. The Woman in Question. Cambridge, Mass.: 

Massachusetts Institute of Technology Press, 1990. 

Stuart C. Aitken and Leo E. Zonn, eds. Place, Power, Situation, and Spectacle: A 

Geography of Film. Totowa: Rowman & Littlefield, 1994. 

Thomas Austin. Hollywood, Hype and Audiences: Selling and Watching Popular Film in 

the 1990s. Manchester: Manchester University Press, 2002. 

*Bad Object-Choices, ed. How do I Look? Queer Film and Video. Seattle: Bay Press, 

1991. 

Aaron Baker. Contesting Identities: Sports in American Film. Urbana: University of 

Illinois Press, 2003. 
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Erik Barnouw. Documentary: A History of the Non-Fiction Film, 2nd rev. ed. Oxford: 

Oxford University Press, 1993. 

*Rhona Joella Berenstein. Attack of the Leading Ladies: Gender, Sexuality, and 

Spectatorship in Classic Horror Cinema. New York: Columbia University Press, 

1995. 

Paul Bergman and Michael Asimow. Reel Justice: The Courtroom Goes to the Movies. 

Kansas City: Andrews and McMeel, 1996. 

Daniel Bernardi, ed. The Birth of Whiteness: Race and the Emergence of United States 

Cinema. New Brunswick: Rutgers University Press, 1996. 

Daniel Bernardi, ed. Looking at Film History in “Black and White.” New Brunswick: 

Rutgers University Press, 1996. 

*Sarah Berry. Screen Style: Fashion and Femininity in 1930s Hollywood. Minneapolis: 

University of Minnesota Press, 2000. 

David A. Black. Law in Film: Resonance and Representation. Urbana: University of 

Illinois Press, 1999. 

David Bordwell, Janet Staiger, and Kristin Thompson. The Classical Hollywood Cinema: 

Film Style and Mode of Production to 1960. London: Routledge, 1988. 

Julianne Burton, ed. The Social Documentary in Latin America. Pittsburgh: University of 

Pittsburgh Press, 1990. 

Richard Butsch. The Making of American Audiences: From Stage to Television, 1750-

1990. Cambridge: Cambridge University Press, 2000. 

Danae Clark. Negotiating Hollywood: The Cultural Politics of Actors’ Labor. 

Minneapolis: University of Minnesota Press, 1995. 

*Pamela Church Gibson and Roma Gibson, eds. Dirty Looks: Women, Pornography, 

Power. London: British Film Institute, 1993. 

*Steve Cohan. Masked Men: Masculinity and the Movies in the Fifties. Bloomington: 

Indiana University Press, 1997. 

*Steve Cohan and Ina Rae Hark, eds. Screening the Male: Exploring Masculinities in the 

Hollywood Cinema. New York: Routledge, 1992. 

Pam Cook and Mieke Bernink, eds. The Cinema Book, 2nd ed. London: British Film 

Institute; Bloomington: Indiana University Press, 1999. 

*Pam Cook and Philip Dodd, eds. Women and Film: A Sight and Sound Reader. 

Philadelphia: Temple University Press, 1993. 

John Corner. The Art of Record: A Critical Introduction to Documentary. Manchester: 

Manchester University Press, 1996. 

John Corner, ed. Documentary and the Mass Media. London: Edward Arnold, 1986. 

*Elizabeth Cowie. Representing the Woman: Cinema and Psychoanalysis. Minneapolis: 

University of Minnesota Press, 1996. 

Ward Churchill. Fantasies of the Master Race: Literature, Cinema and the Colonization 

of American Indians. Ed. M. Annette Jaimes. Monroe: Common Courage Press, 1992. 

Manthia Diawara. African Cinema: Politics and Culture. Bloomington: Indiana 

University Press, 1992. 

Manthia Diawara, ed. Black American Cinema. New York: Routledge, 1993. 

Wimal Dissanayake, ed. Colonialism and Nationalism in Asian Cinema. Bloomington: 

Indiana University Press, 1994. 
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*Alexander Doty. Making Things Perfectly Queer: Interpreting Mass Culture. 

Minneapolis: University of Minnesota Press, 1993. 

*Richard Dyer. Stars, 2nd rev. ed. London: British Film Institute, 1997. 

Greg Elmer and Mike Gasher, eds. Contracting Out Hollywood: Runaway Productions 

and Foreign Location Shooting. Lanham: Rowman & Littlefield, 2005. 

*Patricia Erens, ed. Issues in Feminist Film Criticism. Bloomington: Indiana University 

Press, 1990. 

*Patricia Erens, ed. Sexual Strategems: The World of Women in Film. New York: 

Horizon, 1979. 

*“The Female Spectator.” Camera obscura nos. 20-21 (1989). 

*“Feminist Film Criticism.” Film Criticism 13, no. 2 (1989). 

*“Feminist Film Criticism” Film Reader no. 5 (1982). 

Anne Fienup-Riordan. Freeze-Frame: Alaska Eskimos in the Movies. Seattle: University 

of Washington Press, 1995. 

*Lucy Fischer. Shot/Countershot: Film Tradition and Women’s Cinema. Princeton: 

Princeton University Press, 1989. 

*Caryl Flinn. Strains of Utopia: Gender, Nostalgia, and Hollywood Film Music. 

Princeton: Princeton University Press, 1992. 

Barbara Foley. Telling the Truth: The Theory and Practice of Documentary Fiction. 

Ithaca: Cornell University Press, 1986. 

*Lizzie Francke. Script Girls: Women Writers in Hollywood. London: British Film 

Institute, 1994. 

*Rosa Linda Fregoso. The Bronze Screen: Chicana and Chicano Film Culture. 

Minneapolis: University of Minnesota Press, 1993. 

Lester Friedman, ed. Unspeakable Images: Ethnicity and the American Cinema. Chicago: 

University of Illinois Press, 1991. 

*Martha Gever, John Greyson, and Pratibha Parmar, eds. Queer Looks: Perspectives on 

Lesbian and Gay Film and Video. New York: Routledge, 1993. 

Christine Gledhill and Linda Williams, eds. Reinventing Film Studies. London: Arnold, 

2000. 

Ben Goldsmith and Tom O’Regan. The Film Studio: Film Production in the Global 

Economy. Lanham: Rowman & Littlefield, 2005. 

Douglas Gomery. The Hollywood Studio System. New York: St. Martin’s Press, 1986. 

Barry Keith Grant and Jeannette Sloniowski, eds. Documenting the Documentary: Close 

Readings of Documentary Film and Video. Detroit: Wayne State University Press, 

1998. 

*Molly Haskell. From Reverence to Rape: The Treatment of Women in the Movies, 2nd 

ed. Chicago: University of Illinois Press, 1987. 

John Hill and Pamela Church Gibson, eds. The Oxford Guide to Film Studies. Oxford: 

Oxford University Press, 1998. 

*Chris Holmlund and Cynthia Fuchs, eds. Between the Sheets, In the Streets: Queer, 

Lesbian, Gay Documentary. Minneapolis: University of Minnesota Press, 1997. 

*bell hooks. Black Looks: Race and Representation. Boston: South End Press, 1992. 

Aida A. Hozic. Hollyworld: Space, Power, and Fantasy in the American Economy. 

Ithaca: Cornell University Press, 2001. 

*Maggie Humm. Feminism and Film. Bloomington: Indiana University Press, 1997. 
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John Izod. Hollywood and the Box Office, 1895-1986. New York: Columbia University 

Press, 1988. 

*Susan Jeffords. Hard Bodies: Hollywood Masculinity in the Reagan Era. Brunswick: 

Rutgers University Press, 1993. 

Garth Jowett and James M. Linton. Movies as Mass Communication. Beverly Hills: Sage, 

1980. 

*E. Ann Kaplan. Motherhood and Representation: The Mother in Popular Culture and 

Melodrama. New York: Routledge, 1992. 

*Karyn Kay and Gerald Peary, eds. Women and the Cinema. New York: EP Dutton, 

1977. 

Paul Kerr, ed. The Hollywood Film Industry. London: British Film Institute/Routledge 

and Kegan Paul, 1986. 

*Pat Kirkham and Janet Thumin. You Tarzan: Masculinity, Movies, and Men. New York: 

St. Martin’s Press, 1993. 

*Alexis Krasilovsky. Women Behind the Camera: Conversations with Camerawomen. 

Westport: Praeger, 1997. 

*Frank Krutnik. In a Lonely Street: Film Noir, Genre, Masculinity. London: Routledge, 

1991. 

*Annette Kuhn. The Power of the Image: Essays on Representation and Sexuality. 

London: Routledge and Kegan Paul, 1985. 

*“Latin American Cinema: Gender Perspectives.” Journal of Film and Video 44, nos. 3-4 

(1992-93). 

*Amy Lawrence. Echo and Narcissus: Women’s Voices in Classical Hollywood. 

Berkeley: University of California Press, 1991. 

*Peter Lehman, ed. Masculinity: Bodies, Movies, Culture. New York: Routledge, 2001. 

J. Levenson. The Back Lot: Motion Picture Studio Laborer’s Craft Described by a 

Hollywood Laborer. Los Angeles: Levenson Press, 1972. 

Jon Lewis. The Road to Romance and Ruin: Teen Films and Youth Culture. New York: 

Routledge, 1992. 

Christoph Lindner, ed. The James Bond Phenomenon: A Critical Reader. Manchester: 

Manchester University Press, 2003. 

*Cynthia Lucia. Framing Female Lawyers: Women on Trial in Film. Austin: University 

of Texas Press, 2005. 

Richard Maltby. Hollywood Cinema, 2
nd

 ed. Malden: Blackwell, 2003. 

*Gina Marchetti. Romance and the “Yellow Peril”: Race, Sex, and Discursive Strategies 

in Hollywood Fiction. Berkeley: University of California Press, 1994. 

Paula Massood. Black City Cinema: African American Urban Experiences in Film. 

Philadelphia: Temple University Press, 2003. 

Larry May. Screening Out the Past: The Birth of Mass Culture and the Motion Picture 

Industry. Chicago: University of Chicago Press, 1983. 

*Mandy Merck, ed. The Sexual Subject: Screen Reader in Sexuality. New York: 

Routledge, 1992. 

*Christian Metz. The Imaginary Signifier: Psychoanalysis and the Cinema. Trans. Celia 

Britton, Annwyl Williams, Ben Brewster and Alfred Guzzetti. Bloomington: Indiana 

University Press, 1982. 
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*Toby Miller. Spyscreen: Espionage on Film and TV from the 1930s to the 1960s. 

Oxford: Oxford University Press, 2003. 

Toby Miller, Nitin Govil, John McMurria, Richard Maxwell, and Ting Wang. Global 

Hollywood 2. London: British Film Institute, 2005. 

Toby Miller and Robert Stam, eds. A Companion to Film Theory. Oxford: Blackwell, 

2004. 

*“New Masculinities.” Velvet Light Trap 38 (1996): 1-50. 

*Tania Modleski. Feminism Without Women: Culture and Criticism in a “Postfeminist” 

Age. London: Routledge, 1991. 

*Constance Penley. The Future of an Illusion: Film, Feminism, and Psychoanalysis. 

Minneapolis: University of Minnesota Press, 1989. 

*Constance Penley, ed. Feminism and Film Theory. New York: Routledge, 1988. 

Richard Porton. Film and the Anarchist Imagination. London: Verso, 1999. 

E. Deidre Pribram. Cinema & Culture: Independent Film in the United States, 1980-

2001. New York: Peter Lang, 2002. 

David F. Prindle. The Politics of Glamour: Ideology and Democracy in the Screen Actors 

Guild. Madison: University of Wisconsin Press, 1988. 

*Barbara Quart. Women Directors: The Emergence of a New Cinema. New York: 

Praeger, 1988. 

Hilary Radner, Jim Collins and Ava Collins, eds. Film Theory Goes to the Movies: 

Cultural Analysis of Contemporary Film. New York: Routledge, 1992. 

Mark A. Reid. Redefining Black Film. Berkeley: University of California Press, 1993. 

Jesse Algeron Rhines. Black Film/White Money. New Brunswick: Rutgers University 

Press, 1996. 

M. Ross. Stars and Strikes: Unionization of Hollywood. New York: Columbia University 

Press, 1941. 

Barry Salt. Film Style and Technology: History and Analysis, rev. ed. London: Starword, 

1993. 

*“Sex and Sexuality.” Journal of Popular Film and Television 22, no. 4 (1995). 

Mark Shiel and Tony Fitzmaurice, eds. Cinema and the City: Film and Urban Societies 

in a Global Context. Oxford: Blackwell, 2001. 

*Kaja Silverman. The Acoustic Mirror: The Female Voice in Psychoanalysis and 

Cinema. Bloomington: Indiana University Press, 1988. 

Jeff Smith. The Sounds of Commerce: Marketing Popular Film Music. New York: 

Columbia University Press, 1998. 

*Paul Smith. Clint Eastwood: A Cultural Production. Minneapolis: University of 

Minnesota Press, 1993. 

*Jackie Stacey. Star Gazing: Hollywood Cinema and Female Spectatorship. London: 

Routledge, 1994. 

*Janet Staiger. Bad Women: Regulating Sexuality in Early American Cinema. 

Minneapolis: University of Minnesota Press, 1995. 

Robert Stam and Toby Miller, eds. Film and Theory. Oxford: Blackwell, 2000. 

*Gaylyn Studlar. This Mad Masquerade: Stardom and Masculinity in the Jazz Age. New 

York: Columbia University Press, 1996. 
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*Juan A. Suárez. Bike Boys, Drag Queens, and Superstars: Avant-Garde, Mass Culture, 

and Gay Identities in the 1960s Underground Cinema. Bloomington: Indiana 

University Press, 1996. 

*Yvonne Tasker. Spectacular Bodies: Gender, Genre and the Action Cinema. New York: 

Routledge, 1993. 

Matthew Tinkcom and Amy Villarejo, eds. Keyframes: Popular Cinema and Cultural 

Studies. London: Routledge, 2001. 

Nwachukwu Frank Ukadike. Black African Cinema. Berkeley: University of California 

Press, 1994. 

*Janet Walker. Couching Resistance: Women, Film, and Psychoanalytic Psychiatry. 

Minneapolis: University of Minnesota Press, 1993. 

Charles Warren, ed. Beyond Document: Essays on Nonfiction Film. Hanover: University 

Press of New England, 1996. 

Janet Wasko. Hollywood in the Information Age. Cambridge: Polity Press, 1994. 

Janet Wasko, Janet. How Hollywood Works. London: Sage, 2003. 

Janet Wasko. Movies and Money: Financing the American Film Industry. Norwood: 

Ablex, 1982. 

Janet Wasko, Mark Phillips and Eileen R. Meehan, eds. Dazzled by Disney? The Global 

Disney Audiences Project. London: Leicester University Press, 2001. 

Mike Wayne, ed. Understanding Film: Marxist Perspectives. London: Pluto Press, 2005. 

*Andrea Weiss. Vampires and Violets: Lesbians in the Cinema. London: Jonathan Cape, 

1992. 

*Virginia Wright Wexman. Creating the Couple: Love, Marriage, and Hollywood 

Peformance. Princeton: Princeton University Press, 1993. 

Justin Wyatt. High Concept: Movies and Marketing in Hollywood. Austin: University of 

Texas Press, 1994. 

*Lola Young. Fear of the Dark: “Race”, Gender and Sexuality in the Cinema. London: 

Routledge, 1996. 

 

MEDIA AND COMMUNICATION STUDIES 

Janet Abbate. Inventing the Internet. Cambridge, Mass.: Massachusetts Institute of 

Technology Press, 2000. 

*Kim Akass and Janet McCabe, eds. Reading “Sex and the City”. London: IB Tauris, 

2004. 

Perrti Alasuutari, ed. Rethinking the Media Audience: The New Agenda. London: Sage, 

1999. 

Stuart Allan, ed. Journalism: Critical Issues. Maidenhead: Open University Press, 2005. 

Stuart Allan and Barbie Zelizer, eds. Reporting War: Journalism in Wartime. London: 

Routledge, 2004. 

*Robert C. Allen. Speaking of Soap Operas. Chapel Hill: University of North Carolina 

Press, 1985. 

*Robert C. Allen, ed. to be continued ... Soap Operas Around the World. New York: 

Routledge, 1995. 

Robert C. Allen and Annette Hill, eds. The Television Studies Reader. London: 

Routledge, 2004. 

Robin Andersen. A Century of Media, A Century of War. New York: Peter Lang, 2006. 
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Robin Andersen. Consumer Culture & TV Programming. Boulder: Westview Press, 

1995. 

Mark Andrejevic. Reality TV: The Work of Being Watched. Lanham: Rowman & 

Littlefield, 2004. 

Ien Ang. Desperately Seeking the Audience. London: Routledge, 1990. 

*Ien Ang. Watching Dallas: Soap Opera and the Melodramatic Imagination. Trans. 

Della Couling. London: Methuen, 1985. 

Alison Anderson. Media, Culture and the Environment. New Brunswick: Rutgers 

University Press, 1997. 

*Jane Arthurs. Television and Sexuality: Regulation and the Politics of Taste. 

Birkenhead: Open University Press, 2004. 

Rita Atwood and Emile G. McAnany, eds. Communication and Latin American Society: 

Trends in Critical Research, 1960-1985. Madison: University of Wisconsin Press, 

1986. 

*Helen Baehr and Gillian Dyer, eds. Boxed-In: Women and Television. London: Pandora, 

1987. 
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