NEW YORK UNIVERSITY
Department of Cinema Studies

H72.3011 - SOCIAL THEORY AND THE SCREEN

Welcome to Social Theory and the Screen. This is a PhD seminar, so it is not
designed for the novitiate to screen studies, cultural studies, or social theory. The
course co-ordinator is Toby Miller. If you have any specific issues to raise about
this class, please make a time to see me. My room number is 645 and the
telephone extension is 9981614. My email address is <toby.miller@nyu.edu>.
Office hours for the course are Tuesdays 2-4 pm. | am also Director of Graduate
Studies and have office hours for that function on Thursdays from 2-4 pm. The
class runs each Tuesday between and 6 and 10 p.m. in Room 643 of 721
Broadway.

RATIONALE

H72.3011 is worth 4 points towards your degree. The class is designed to give
doctoral students a means of evaluating the uses of social theory for
understanding the screen. What has sociology had to say about film, television,
and the internet? How did the psy-complexes (ego psychology within the social
sciences and psychoanalysis within the humanities) gain hegemony over
discussions of the screen in academia, criticism, and public policy? How could
we use social theory to deal with questions of race, class, gender, sexuality, age,
religion, and so on—and what of allied approaches (economics, communication
studies, anthropology, geography, and the law) that conventional screen studies
sidesteps?

ASSESSMENT

YOUR MISSION, SHOULD YOU CHOOSE TO ACCEPT IT, IS TO WRITE A
10000 WORD ESSAY (l.E. ROUGHLY HALF THE CHAPTER-LENGTH OF AN
EVENTUAL DISSERTATION) ON A TOPIC RELATED TO THE CLASS.
PLEASE PLACE THE PAPER IN MY PIGEON HOLE BY 4.51 PM ON 17
DECEMBER 1999. ESSAYS WILL NOT BE ACCEPTED VIA FAX OR EMAIL.

IT IS IMPORTANT THAT YOU HAVE AN OVERALL DIRECTION TO YOUR
ESSAY. AND IF YOU ARE ENGAGED IN TEXTUAL ANALYSIS, YOU MUST
CONSIDER EXTRA-TEXTUAL, SOCIAL CONSIDERATIONS (such as
referentiality in everyday life, intersection with history, and practices of
spectatorship). IT IS ADVISABLE THAT YOU DISCUSS YOUR CHOICE OF
TOPIC AND METHOD WITH ME EARLY ON. The paper should follow
referencing systems from EITHER Joseph Gibaldi. MLA Handbook for Writers of
Research Papers, 5" ed. New York: The Modern Language Association of
America, 1999 OR The Chicago Manual of Style, 14™ ed. Chicago: U of Chicago
P, 1993. You may wish to consult Wayne C. Booth, Gregory G. Colomb, and
Joseph M. Williams. The Craft of Research. Chicago: U of Chicago P, 1995 and



Sarah Berry and Toby Miller. Blackwell Cultural Theory Resource Centre.
<http://www.blackwellpublishers.co.uk/cultural/>.

NO INCOMPLETES ARE AVAILABLE ON THIS COURSE WITHOUT
CERTIFICATION FROM A DOCTOR, COUNSELLOR, EMPLOYER, OR
LAWYER, EXPLAINING THAT YOU CANNOT PRODUCE THE REQUIRED
WORK ON TIME. THEY DO NOT NEED TO INDICATE REASONS WHY. IF
YOU ARE HAVING DIFFICULTIES WITH DEADLINES, TELL ME AS SOON AS
POSSIBLE. START YOUR RESEARCH NOW. YOUR PET POODLE
CATCHING RABIES IN WEEK TWELVE IS NOT A GOOD REASON FOR
FAILING TO SUBMIT WORK ON TIME.

COURSE TOPICS (for full bibliodata on readings, see Big List of References,
where relevant entries are asterisked)

7 September 1999 WEEK ONE—WHY THE PSY-COMPLEXES?
READING: D. Schiller Theorizing, Lyman “Anhedonia”; Tseélon and Kaiser

14 September 1999 WEEK TWO—WHAT WAS SCREEN SOCIOLOGY?
READING: Clough; Cressey; Forman; Huaco; May and Shuttleworth; Mayer
Sociology

21 September 1999 WEEK THREE—WHAT /S SCREEN SOCIOLOGY?

READING: S. Thomas; Baker and Faulkner; Bayma; Bielby and Bielby; Denzin
Images; Franzosi; Jarvie Movies; Jarvie Sociology; Levy; Peters; Tudor
Image; Tudor “Sociology”; Jayyusi; Gray

28 September 1999 WEEK FOUR—AUDIENCES (1)
READING: B. Austin Immediate; Gamson “Organizational”; Mayer British;
Richards and Sheridan; Korzenny and Ting-Toomey

5 October 1999 WEEK FIVE—AUDIENCES (II)—-GUEST LAURIE OULLETTE
READING: Oullette; Lewis; Gauntlett; Hunt

12 October 1999 WEEK SIX—SCREENINGS

19 October 1999 WEEK SEVEN—SCREENINGS

26 October 1999 WEEK EIGHT—ETHNOGRAPHY—GUEST RANDY MARTIN
READING: Martin Critical: Martin Socialist, Powdermaker

2 November 1999 WEEK NINE—CULTURAL POLICY
READING: Miller; Bennett; McGuigan



9 November 1999 WEEK TEN—POLITICAL ECONOMY—GUEST RICHARD
MAXWELL

READING: Clark; Gray and Seeber; McChesney; H. Schiller Culture; Wasko
Hollywood, Wasko Movies; Horowitz and Davey; Murdock “Base”;
Garnham “Political”

16 November 1999 WEEK ELEVEN—THE LAW
READING: Aoki; Bergman and Asimow; Black; Brylawski; Coombe; Denvir;
Salokannel

LONDON 23 November 1999 WEEK TWELVE—SOCIAL CATEGORIES (I)—
GENDER
READING: Craig; Lyman “From Matrimony”; Dines and Humez

30 November 1999 WEEK THIRTEEN—SOCIAL CATEGORIES (I1)—CLASS
READING: Gamble, Marsh, and Tant

7 December 1999 WEEK FOURTEEN—SOCIAL CATEGORIES (IlI)—RACE
READING: Gandy; Wilson and Gutiérrez; Nakayama and Martin
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*Wayne E. Baker and Robert R. Faulkner. “Role as Resource in the Hollywood
Film Industry.” American Journal of Sociology 97 (1991): 279-309.

Patrick Barwise and Andrew Ehrenberg. Television and its Audience. London:
Sage, 1988.

Jean Baudrillard. Jean Baudrillard: Selected Writings. Ed. Mark Poster. Stanford:
Stanford UP, 1988.



*Todd Bayma. “Art World Culture and Institutional Choices: The Case of
Experimental Film.” Sociological Quarterly 36, no. 1 (1995): 79-95.

Howard Becker. “Photography and Sociology.” Studies in the Anthropology of
Visual Communication 1 (1974): 3-26.

J. Ben-David and T. Clark, eds. Culture and its Creators. Chicago: U of Chicago
P, 1977.
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Jack Rollwagen, ed. Anthropological Filmmaking: Anthropological Perspectives
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Cindy Hing-Yuk Wong. “Through Many Lenses: History and Theory in Visual
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12

*Danae Clark. Negotiating Hollywood: The Cultural Politics of Actors’ Labor.
Minneapolis: U of Minnesota P, 1995.

Edward A. Comor, ed. The Global Political Economy of Communication. New
York: St. Martin’s P, 1994.

Kenneth Dyson and Peter Humphreys, eds. The Political Economy of
Communications: International and European Perspectives. London:
Routledge, 1990.

*Andrew Gamble, David Marsh, and Tony Tant, eds. Marxism and Social
Science. Urbana: U of lllinois P, 1999.

Nicholas Garnham. Capitalism and Communication: Global Culture and the
Economics of Information. London: Sage, 1990.

*Nicholas Garnham. “Political Economy and the Practice of Cultural Studies.”
Cultural Studies in Question. Ed. Marjorie Ferguson and Peter Golding.
London: Sage, 1997. 56-73.

Richard A. Gershon. The Transnational Media Corporation: Global Messages
and Free Market Competition. Mahwah: Lawrence Erlbaum, 1997.

Douglas Gomery. “Corporate Ownership and Control in the Contemporary U.S.
Film Industry.” Screen 25, nos. 4-5 (1984): 60-69.

Douglas Gomery. The Hollywood Studio System. New York: St. Martin’s P, 1986.

*Lois S. Gray and Ronald L. Seeber, eds. Under the Stars: Essays on Labor
Relations in Arts and Entertainment. Ithaca: Cornell UP, 1996.

D. Hartsough. “Crime Pays: The Studios’ Labor Deals in the 1930s.” Velvet Light
Trap 23 (1989): 50-63.

William J. Hellmuth. “The Motion Picture Industry.” The Structure of American
Industry. New York: Macmillan, 1954.

Harold Innis. The Bias of Communication. Toronto: U of Toronto P, 1991.

Harold Innis. Empire and Communications. Oxford: Clarendon P, 1950.

Anne Jackel. “Cultural Cooperation in Europe: The Case of British and French
Co-Productions with Central and Eastern Europe.” Media Culture &
Society 19, no. 1 (1997): 111-20.

Catherine E. Kerr. “Incorporating the Star: The Intersection of Business and
Aesthetic Strategies in Early American Film.” Business History Review 64
(1990): 383-410.

Paul Kerr, ed. The Hollywood Film Industry. London: British Film
Institute/Routledge and Kegan Paul, 1986.

J. Levenson. The Back Lot: Motion Picture Studio Laborer’s Craft Described by a
Hollywood Laborer. Los Angeles: Levenson P, 1972.

*Robert W. McChesney. “Is There Any Hope for Cultural Studies?” Monthly
Review 47, no. 10 (1996).

Bernard Miége. The Capitalization of Cultural Production. New York: International
General, 1989.

P. A. Miscimarra. “The Entertainment Industry: Inroads in Multinational Collective
Bargaining.” British Journal of Industrial Relations 19 (1981): 49-65.

Vincent Mosco and Janet Wasko, eds. The Critical Communications Review.
Norwood: Ablex, 1983-.



13

Vincent Mosco and Janet Wasko, eds. The Political Economy of Information.
Madison: U of Wisconsin P, 1988.

*Graham Murdock. “Base Notes: The Conditions of Cultural Practice.” Cultural
Studies in Question. Ed. Marjorie Ferguson and Peter Golding. London:
Sage, 1997. 86-101.

Graham Murdock. “Blindspots About Western Marxism: A Reply to Dallas
Smythe.” Canadian Journal of Social and Political Theory 2, no. 2 (1978):
109-19.

Graham Murdock and Peter Golding. “For a Political Economy of Mass
Communications.” The Socialist Register. Ed. Ralph Miliband and John
Saville. 1973.

Michael Nielsen. “Labor’s Stake in the Electronic Cinema Revolution.” Jump Cut
35 (1990): 78-84.

David F. Prindle. The Politics of Glamour: Ideology and Democracy in the Screen
Actors Guild. Madison: U of Wisconsin P, 1988.

Jesse Algeron Rhines. Black Film/White Money. New Brunswick: Rutgers UP,
1996.

M. Ross. Stars and Strikes: Unionization of Hollywood. New York: Columbia UP,
1941.

*Herbert |. Schiller. Culture, Inc.: The Corporate Takeover of Public Expression.
New York: Oxford UP, 1989.

Herbert |. Schiller. Information Inequality. New York: Routledge, 1996.

Dallas W. Smythe. “Communications: Blindspot of Western Marxism.” Canadian
Journal of Social and Political Theory 1, no. 3 (1977): 1-27.

Dallas W. Smythe. Dependency Road: Communications, Capitalism,
Consciousness and Canada. Norwood: Ablex, 1981.

Dallas W. Smythe. “On the Political Economy of Mass Communications.”
Journalism Quarterly 37 (Autumn 1960).

*Janet Wasko. Hollywood in the Information Age. Cambridge: Polity P, 1994.

*Janet Wasko. Movies and Money: Financing the American Film Industry.
Norwood: Ablex, 1982.

Janet Wasko, Vincent Mosco, and Manjunath Pendakur, eds. /lluminating the
Blindspots: Essays Honouring Dallas W. Smythe. Norwood: Ablex, 1993.

Frederick Wassner. “Is Hollywood America? The Trans-Nationalization of the
American Film Industry.” Critical Studies in Mass Communication 12, no. 4
(1995): 423-37.

THE LAW

*Keith Aoki. “(Intellectual) Property and Sovereignty: Notes Toward a Cultural
Geography of Authorship.” Stanford Law Journal 48, no. 5 (1996): 1293-
355.

Marc J. Apfelbaum. “Copyright and Right of Publicity: One Pea in Two Pods?”
Georgetown Law Review 71 (1983): 1567-94.

Douglas Ayer, Roy E. Bates, and Peter J. Herman. “Self-Censorship in the Movie
Industry: An Historical Perspective on Law and Social Change.” Wisconsin
Law Review 3 (1970): 791-838.



14

*Paul Bergman and Michael Asimow. Reel Justice: The Courtroom Goes to the
Movies. Kansas City: Andrews and McMeel, 1996.

*David A. Black. Law in Film: Resonance and Representation. Urbana: U of
lllinois P, 1999.

Barry B. Brett and Michael D. Friedman. “The Movie Business and Restraints on
Trade.” Entertainment Law Review 4, no. 2 (1993): 34-39.

*E. Fulton Brylawski. “Protection of Characters—Sam Spade Revisited.” Bulletin
of the Copyright Society of America 22 (1974): 77-103.

Cardozo Studies in Law and Literature.

Columbia-VLA Journal of Law and the Arts.

Michael Conant. Antitrust in the Motion Picture Industry: Economic and Legal
Analysis. Berkeley: U of California P, 1960.

*Rosemary J. Coombe. “The Celebrity Image and Cultural Identity: Publicity
Rights and the Subaltern Politics of Gender.” Discourse 14, no. 3 (1992):
59-88.

Joseph Cryan, David W. Johnson, James S. Crane, and Anthony Cammarata.
“Strategies for the International Production and Distribution of Feature
Films in the 1990s.” Loyola Entertainment Law Journal 8 (1988).

*John Denvir, ed. Legal Reelism: Movies as Legal Texts. Urbana: U of lllinois P,
1996.

Arthur De Vany and Ross D. Eckert. “Motion Picture Antitrust: The Paramount
Cases Revisited.” Research in Law and Economics 14 (1991): 51-112.

Bernard Edelman. Ownership of the Image: Elements for a Marxist Theory of the
Law. Trans. Elizabeth Kingdom. London: Routledge and Kegan Paul,
1979.

Jane M. Friedman. “The Motion Picture Rating System of 1968: A Constitutional
Analysis of Self-Regulation by the Film Industry.” Columbia Law Review
73 (February 1973): 185-240.

Steve Greenfield and Gary Osborn. “Lawyers in Film: Where Myth Meets
Reality.” New Law Journal 143 (December 17, 1993): 1769.

Robert Hariman, ed. Popular Trials: Rhetoric, Mass Media, and the Law. U of
Alabama P, 1990.

*David M. Horowitz and Peter J. Davey. “Financing American Films at Home and
Abroad.” Columbia-VLA Journal of Law and the Arts 20, no. 3 (1996): 461-
93.

Peter Jaszi. “When Works Collide: Derivative Motion Pictures, Underlying Rights,
and the Public Interest.” UCLA Law Review 28, no. 3 (1981): 715-30.

Peter Jaszi and Martha Woodmansee. “The Ethical Reaches of Authorship.”
South Atlantic Quarterly 95, no. 4 (1996): 947-77.

Elizabeth C. Lee. “Celebrity Look-Alikes: Rethinking the Right to Privacy and
Right to Publicity.” Entertainment and Sports Law Journal 2 (Fall 1985):
193-217.

Loyola Entertainment Law Journal

Celia Lury. Cultural Rights: Technology, Legality, and Personality. London:
Routledge, 1993.



15

Carolyn Lisa Miller. “What a Waste. Beautiful, Sexy Gal. Hell of a Lawyer.’: Film
and the Female Attorney.” Colum Journal of Gender and Law 4 (1994):
203.

Anthony Mosawi. “The Control by Novelists of Film Versions of Their Work.”
European Law Review 6, no. 3 (1995): 83-87.

Mike Pullen and Birgit Ris. “Television Without Frontiers: The Saga Continues.”
European Law Review 8, no. 1 (1997): 3-5.

Norman Rosenberg. “Hollywood on Trials: Courts and Films, 1930-1960.” Law
and History Revised 12 (1994): 341.

*Marjut Salokannel. “Film Authorship in the Changing Audiovisual Environment.”
Of Authors and Origins: Essays on Copyright Law. Ed. Brad Sherman and
Alain Strowel. Oxford: Clarendon P, 1994. 57-77.

Thomas Streeter. Selling the Air: A Critique of the Policy of Commercial
Broadcasting in the United States. Chicago: U of Chicago P, 1996.

Marc Thomas. “Financing Audiovisual Works in France and in Europe.”
Columbia-VLA Journal of Law and the Arts 20, no. 3 (1996): 495-519.

Glen Trotiner. “Coming to a Theatre Near You: Movie Distributors Challenge
Exhibition Instigated Anti-blind Bidding Statutes.” Cardozo Arts and
Entertainment Law Journal 3, no. 1 (1984).

ADDITIONAL MATERIALS OF SOCIAL THEORY

“The Sociology of Consumption.” Sociology 24, no. 1 (1990).

Baudrillard, Jean. The Consumer Society: Myths and Structures. London: Sage,
1997.

Benhabib, Seyla. Situating the Self: Gender, Community and Postmodernism in
Contemporary Ethics. Cambridge: Polity P, 1992.

Campbell, Colin. The Romantic Ethic and the Spirit of Modern Consumerism.
Oxford: Basil Blackwell, 1989.

Carrier, James G. and Josiah McC. Heyman. “Consumption and Political
Economy.” Journal of the Royal Anthropological Institute. 3, no. 2 (1997):
355-73.

Corrigan, Peter. The Sociology of Consumption: An Infroduction. London: Sage,
1997.

Donzelot, Jacques. The Policing of Families. Trans. Robert Hurley. New York:
Pantheon, 1979.

Featherstone, Mike. Consumer Culture and Postmodernism. London: Sage,
1991.

Felski, Rita. Beyond Feminist Aesthetics: Feminist Literature and Social Change.
Cambridge, Mass.: Harvard UP, 1989.

Foucault, Michel. “Madness, the Absence of Work.” Trans. Peter Stastny and
Deniz Sengel. Critical Inquiry 21, no. 2 (1995): 290-98.

Foucault, Michel. Technologies of the Self: A Seminar with Michel Foucault. Ed.
Luther H. Martin, Huck Gutman and Patrick H. Hutton. London: Tavistock,
1988. 9-49, 145-62.

Foucault, Michel. The Use of Pleasure. Trans. Robert Hurley. Harmondsworth:
Penguin, 1985.



16

Frow, John. Cultural Studies and Cultural Value. Oxford: Clarendon P, 1995.

Goffman, Erving. The Presentation of Self in Everyday Life. New York:
Doubleday, 19509.

Gramsci, Antonio. Selections from the Prison Notebooks. Trans. Quentin Hoare
and Geoffrey Nowell-Smith. New York: International Publishers, 1971. 4-
23, 279-318, 416-25.

Haug, Wolfgang Fritz. Critique of Commodity Aesthetics: Appearance, Sexuality
and Advertising in Capitalist Society. Trans. Robert Bock. Cambridge:
Polity P, 1986.

Helle, H. J. and S. N. Eisenstadt, eds. Micro-Sociological Theory: Perspectives
on Sociological Theory vol. 2. Beverly Hills: Sage, 1985.

Kirkham, Pat, ed. The Gendered Object. Manchester: Manchester UP, 1996.

LeFebvre, Henri. Critique of Everyday Life vol. 1. Trans. John Moore. London:
Verso, 1992.

Mauss, Marcel. “A Category of the Human Mind: The Notion of Person; the
Notion of Self.” Trans. W. D. Halls. The Category of the Person:
Anthropology, Philosophy, History. Ed. Michael Carrithers, Steven Collins
and Steven Lukes. Cambridge: Cambridge UP, 1993. 1-25.

Mauss, Marcel. “Techniques of the Body.” Trans. Ben Brewster. Economy and
Society 2, no. 1 (1973): 70-87.

Miller, Toby and Alec McHoul. Popular Culture & Everyday Life. London: Sage,
1998.

Regan, Stephen and Elaine Treharn, eds. The Year’s Work in Critical and
Cultural Theory Volume 1. Oxford: Basil Blackwell, 1994.

Smith, Dorothy E. The Everyday World as Problematic: A Feminist Sociology.
Toronto: U of Toronto P, 1987.

Sulkunen, Pekka, John Holmwood, Hilary Radner and Gerhard Schulze, eds.
Constructing the New Consumer Society. New York: St. Martin’s P, 1996.

Trebilcot, Joyce. Dyke Ideas: Process, Politics, Daily Life. Albany: State U of
New York P, 1994.

Tseelon, Efrat. The Masque of Femininity: The Presentation of Woman in
Everyday Life. Newbury Park: Sage, 1995.

Turner, Graeme. British Cultural Studies: An Introduction. Boston: Unwin Hyman,
1990.

Turner, V. W. and E. M. Bruner, eds. The Anthropology of Experience. Chicago:
U of lllinois P, 1986.

Yuval-Davis, Nira. Gender & Nation. London: Thousdand Oaks, 1998.



