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NEW YORK UNIVERSITY 
 

Department of Cinema Studies 
 

H72.3011 - SOCIAL THEORY AND THE SCREEN 
 

Welcome to Social Theory and the Screen. This is a PhD seminar, so it is not 
designed for the novitiate to screen studies, cultural studies, or social theory. The 
course co-ordinator is Toby Miller. If you have any specific issues to raise about 
this class, please make a time to see me. My room number is 645 and the 
telephone extension is 9981614. My email address is <toby.miller@nyu.edu>. 
Office hours for the course are Tuesdays 2-4 pm. I am also Director of Graduate 
Studies and have office hours for that function on Thursdays from 2-4 pm. The 
class runs each Tuesday between and 6 and 10 p.m. in Room 643 of 721 
Broadway.  
 
RATIONALE 
H72.3011 is worth 4 points towards your degree. The class is designed to give 
doctoral students a means of evaluating the uses of social theory for 
understanding the screen. What has sociology had to say about film, television, 
and the internet? How did the psy-complexes (ego psychology within the social 
sciences and psychoanalysis within the humanities) gain hegemony over 
discussions of the screen in academia, criticism, and public policy? How could 
we use social theory to deal with questions of race, class, gender, sexuality, age, 
religion, and so on—and what of allied approaches (economics, communication 
studies, anthropology, geography, and the law) that conventional screen studies 
sidesteps? 
 
ASSESSMENT 
YOUR MISSION, SHOULD YOU CHOOSE TO ACCEPT IT, IS TO WRITE A 
10000 WORD ESSAY (I.E. ROUGHLY HALF THE CHAPTER-LENGTH OF AN 
EVENTUAL DISSERTATION) ON A TOPIC RELATED TO THE CLASS. 
PLEASE PLACE THE PAPER IN MY PIGEON HOLE BY 4.51 PM ON 17 
DECEMBER 1999. ESSAYS WILL NOT BE ACCEPTED VIA FAX OR EMAIL. 
 
IT IS IMPORTANT THAT YOU HAVE AN OVERALL DIRECTION TO YOUR 
ESSAY. AND IF YOU ARE ENGAGED IN TEXTUAL ANALYSIS, YOU MUST 
CONSIDER EXTRA-TEXTUAL, SOCIAL CONSIDERATIONS (such as 
referentiality in everyday life, intersection with history, and practices of 
spectatorship). IT IS ADVISABLE THAT YOU DISCUSS YOUR CHOICE OF 
TOPIC AND METHOD WITH ME EARLY ON. The paper should follow 
referencing systems from EITHER Joseph Gibaldi. MLA Handbook for Writers of 
Research Papers, 5th ed. New York: The Modern Language Association of 
America, 1999 OR The Chicago Manual of Style, 14th ed. Chicago: U of Chicago 
P, 1993. You may wish to consult Wayne C. Booth, Gregory G. Colomb, and 
Joseph M. Williams. The Craft of Research. Chicago: U of Chicago P, 1995 and 



 2 

Sarah Berry and Toby Miller. Blackwell Cultural Theory Resource Centre. 
<http://www.blackwellpublishers.co.uk/cultural/>. 
 
NO INCOMPLETES ARE AVAILABLE ON THIS COURSE WITHOUT 
CERTIFICATION FROM A DOCTOR, COUNSELLOR, EMPLOYER, OR 
LAWYER, EXPLAINING THAT YOU CANNOT PRODUCE THE REQUIRED 
WORK ON TIME. THEY DO NOT NEED TO INDICATE REASONS WHY. IF 
YOU ARE HAVING DIFFICULTIES WITH DEADLINES, TELL ME AS SOON AS 
POSSIBLE. START YOUR RESEARCH NOW. YOUR PET POODLE 
CATCHING RABIES IN WEEK TWELVE IS NOT A GOOD REASON FOR 
FAILING TO SUBMIT WORK ON TIME. 
 
 
COURSE TOPICS (for full bibliodata on readings, see Big List of References, 

where relevant entries are asterisked) 
 
7 September 1999 WEEK ONE—WHY THE PSY-COMPLEXES? 
READING: D. Schiller Theorizing; Lyman “Anhedonia”; Tseëlon and Kaiser 
 
14 September 1999 WEEK TWO—WHAT WAS SCREEN SOCIOLOGY?  
READING: Clough; Cressey; Forman; Huaco; May and Shuttleworth; Mayer 

Sociology 
 
21 September 1999 WEEK THREE—WHAT IS SCREEN SOCIOLOGY?  
READING: S. Thomas; Baker and Faulkner; Bayma; Bielby and Bielby; Denzin 

Images; Franzosi; Jarvie Movies; Jarvie Sociology; Levy; Peters; Tudor 
Image; Tudor “Sociology”; Jayyusi; Gray 

 
28 September 1999 WEEK FOUR—AUDIENCES (I)  
READING: B. Austin Immediate; Gamson “Organizational”; Mayer British; 

Richards and Sheridan; Korzenny and Ting-Toomey 
 
5 October 1999 WEEK FIVE—AUDIENCES (II)—GUEST LAURIE OULLETTE  
READING: Oullette; Lewis; Gauntlett; Hunt 
 
12 October 1999 WEEK SIX—SCREENINGS 
 
19 October 1999 WEEK SEVEN—SCREENINGS 
 
26 October 1999 WEEK EIGHT—ETHNOGRAPHY—GUEST RANDY MARTIN  
READING: Martin Critical; Martin Socialist; Powdermaker 
 
2 November 1999 WEEK NINE—CULTURAL POLICY 
READING: Miller; Bennett; McGuigan 
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9 November 1999 WEEK TEN—POLITICAL ECONOMY—GUEST RICHARD 
MAXWELL  

READING: Clark; Gray and Seeber; McChesney; H. Schiller Culture; Wasko 
Hollywood; Wasko Movies; Horowitz and Davey; Murdock “Base”; 
Garnham “Political” 

 
16 November 1999 WEEK ELEVEN—THE LAW  
READING: Aoki; Bergman and Asimow; Black; Brylawski; Coombe; Denvir; 

Salokannel 
 
LONDON 23 November 1999 WEEK TWELVE—SOCIAL CATEGORIES (I)—

GENDER  
READING: Craig; Lyman “From Matrimony”; Dines and Humez 
 
30 November 1999 WEEK THIRTEEN—SOCIAL CATEGORIES (II)—CLASS 
READING: Gamble, Marsh, and Tant 
 
7 December 1999 WEEK FOURTEEN—SOCIAL CATEGORIES (III)—RACE  
READING: Gandy; Wilson and Gutiérrez; Nakayama and Martin 
 

 
BIG LIST OF REFERENCES 

 
COMMUNICATION STUDIES 
Alison Anderson. Media, Culture and the Environment. New Brunswick: Rutgers 

UP, 1997. 
Robin Anderson. Consumer Culture and TV Programming. Boulder: Westview P, 

1995. 
Mashoed Bailie and Dwayne Winseck, eds. Democratizing Communication? 

Comparative Perspectives on Information and Power. Cresskill: Hampton 
P, 1996. 

Charlotte Brunsdon, Julie D’Acci, and Lynn Spigel, eds. Feminist Television 
Criticism. Oxford: Clarendon P, 1997. 

Eunice Cooper and Helen Dinerman. “Analysis of the Film ‘Don’t be a Sucker’: A 
Study in Communication.” Public Opinion Quarterly 15 (Summer 1951): 
243-64. 

John Corner. Critical Ideas in Television Studies. Oxford: Clarendon P, 1999. 
*Gail Dines and Jean M. Humez, eds. Gender, Race and Class in Media. 

Thousand Oaks: Sage, 1995. 
John D. H. Downing. Internationalizing Media Theory: Transition, Power, Culture. 

London: Sage, 1996. 
Fred Fejes and Kevin Petrich. “Invisibility, Homophobia and Heterosexism: 

Lesbians, Gays and the Media.” Critical Studies in Mass Communication 
10, no. 4 (1993): 396-422. 

David French and Michael Richards, eds. Contemporary Television: Eastern 
Perspectives. New Delhi: Sage, 1996. 
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*Oscar H. Gandy, Jr. Communication and Race: A Structural Perspective. 
London: Arnold, 1998. 

Marie Gillespie. Television, Ethnicity and Cultural Change. London: Routledge, 
1995. 

B. Greenberg, ed. Life on Television: Content Analyses of U.S. TV Drama. 
Norwood: Ablex, 1980. 

Lawrence Grossberg, Ellen Wartella, and D. Charles Whitney. MediaMaking: 
Mass Media in a Popular Culture. Thousand Oaks: Sage Publications, 
1998. 

Hanno Hardt. Interactions: Critical Studies in Communication, Media, and 
Journalism. Lanham: Rowman and Littlefield, 1998. 

Klaus Bruhn Jensen and Nicholas W. Jankwoski, eds. A Handbook of Qualitative 
Methodologies for Mass Communication Research. New York: Routledge, 
1991. 

Dorothy B. Jones. “Quantitative Analysis of Motion Picture Content.” Public 
Opinion Quarterly 6 (Fall 1942): 411-28. 

Garth Jowett and James M. Linton. Movies as Mass Communication. Beverly 
Hills: Sage, 1980. 

Gunther Kress and Theo van Leeuwen. Reading Images: The Grammar of Visual 
Design. London: Routledge, 1996. 

S. Robert Lichter, Linda S. Lichter, and Daniel Amundson. “Does Hollywood Hate 
Business or Money?” Journal of Communication 47, no. 1 (1997): 68-84. 

Thomas R. Lindlof. Qualitative Communication Research Methods. Thousand 
Oaks: Sage, 1995. 

James Lull. Media, Communication, Culture: A Global Approach. Cambridge: 
Polity P, 1995. 

Hugh Mackay and Tim O’Sullivan, eds. The Media Reader: Continuity and 
Transformation. London: Sage, 1999. 

Jesus Martín-Barbero. Communication, Culture and Hegemony: From Media to 
Mediations. London: Sage Publications, 1993. 

Armand and Michèle Mattelart. Theories of Communication: A Short Introduction. 
Trans. Susan Gruenheck Taponier and James A. Cohen. London: Sage, 
1998. 

Paul Messaris. Visual Literacy: Image, Mind, and Reality. Boulder: Westview P, 
1994. 

Eric Michaels. Bad Aboriginal Art: Tradition, Media, and Technological Horizons. 
Minneapolis: U of Minnesota P, 1994.  

Toby Miller. Technologies of Truth: Cultural Citizenship and the Popular Media. 
Minneapolis: U of Minnesota P, 1998. 

*Thomas K. Nakayama and Judith N. Martin, eds. Whiteness: The 
Communication of Social Identity. Thousand Oaks: Sage, 1999. 

*Laurie Oullette. “TV Viewing as Good Citizenship? Political Rationality, 
Enlightened Democracy and PBS.” Cultural Studies 13, no. 1 (1999): 62-
90. 

S. Riggins, ed. Ethnic Minority Media: An International Perspective. Newbury 
Park: Sage, 1992. 
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Lorna Roth and Gail Valaskasis. “Aboriginal Broadcasting in Canada: A Case 
Study in Democratisation.” Communication For and Against Democracy. 
Ed. Marc Raboy and Peter A. Bruck. Montréal: Black Rose, 1989. 221-34. 

Jay Ruby. “Anthropology and Film: The Social Science Implications of Regarding 
Film as Communication.” Quarterly Review of Film Studies 1, no. 4 (1976): 
436-45. 

*Dan Schiller. Theorizing Communication: A History. New York: Oxford UP, 
1996. 

*Sari Thomas, ed. Film/Culture: Explorations of Cinema in its Social Context. 
Metuchen: Scarecrow P, 1982. 

Graeme Turner. Film as Social Practice. London: Routledge, 1988. 
Gail Valaskakis. “Communication and Control in the Canadian North: The Inuit 

Experience.” Communications in Canadian Society. Ed. B. D. Singer. Don 
Mills: Addison-Wesley, 1983. 247-57. 

___. “Rights and Warriors: First Nations, Media and Identity.” Ariel 25, no. 1 
(1994): 60-72. 

Duane Varan. “Introducing Television: Seven Lessons from the Cook Islands.” 
Pacific Journal of Communication 16, no. 1 (1993): 29-61. 

___. “Television, Culture and State: New Forums for Negotiating Identity in the 
Pacific.” Continuum 8, no. 2 (1994): 293-306. 

Sunita Vasudeva and Pradip Chakravarty. “The Epistemology of Indian Mass 
Communication Research.” Media, Culture and Society 11, no. 4 (1989): 
415-33. 

*Clint C. Wilson II and Félix Gutiérrez. Minorities and Media: Diversity and the 
End of Communication. Newbury Park: Sage, 1985. 

Sol Worth. Studying Visual Communication. Ed. Larry Gross. Philadelphia: U of 
Pennsylvania P, 1981.  

Sol Worth and John Adair. Through Navajo Eyes: An Exploration in Film 
Communication and Anthropology. Albuquerque: U of New Mexico, 1997. 

 
SOCIOLOGY 
Kenneth P. Adler. “Art Films and Eggheads.” Studies in Public Communication 

no. 2 (1959): 7-15. 
Bruce A. Austin. The Film Audience: An International Bibliography of Research. 

Metuchen: Scarecrow P, 1983. 
*Bruce A. Austin. Immediate Seating: A Look at Movie Audiences. Belmont: 

Wadsworth, 1989. 
Bruce A. Austin, ed. Current Research in Film: Audiences, Economics, and the 

Law. Norwood: Ablex, several editions. 
*Wayne E. Baker and Robert R. Faulkner. “Role as Resource in the Hollywood 

Film Industry.” American Journal of Sociology 97 (1991): 279-309. 
Patrick Barwise and Andrew Ehrenberg. Television and its Audience. London: 

Sage, 1988. 
Jean Baudrillard. Jean Baudrillard: Selected Writings. Ed. Mark Poster. Stanford: 

Stanford UP, 1988. 
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*Todd Bayma. “Art World Culture and Institutional Choices: The Case of 
Experimental Film.” Sociological Quarterly 36, no. 1 (1995): 79-95. 

Howard Becker. “Photography and Sociology.” Studies in the Anthropology of 
Visual Communication 1 (1974): 3-26. 

J. Ben-David and T. Clark, eds. Culture and its Creators. Chicago: U of Chicago 
P, 1977. 

Tony Bennett. Culture: A Reformer’s Science. London: Sage, 1998. 
*Denise D. Bielby and William T. Bielby. “Women and Men in Film: Gender 

Inequality Among Writers in a Culture Industry.” Gender and Society 10, 
no. 3 (1996): 248-70. 

Herbert Blumer. Movies and Conduct. New York: Macmillan, 1933. 
Herbert Blumer and Philip M. Hauser. Movies, Delinquency and Crime. New 

York: Macmillan, 1933. 
Pierre Bourdieu. On Television. Trans. Priscilla Parkhurst Ferguson. New York: 

New P, 1998. 
David Buckingham. Reading Audiences: Young People and the Media. 

Manchester: Manchester UP, 1993. 
Muriel Cantor. The Hollywood TV Producer. New Brunswick: Transaction Books, 

1988. 
Iain Chambers, John Clarke, Ian Connell, Lidia Curti, Stuart Hall, and Tony 

Jefferson. “Marxism and Culture.” Screen 18, no. 1 (1977): 109-19. 
W. W. Charters. Motion Pictures and Youth. New York: Macmillan, 1935. 
*Patricia T. Clough. “Movies and Social Observation: Reading Blumer’s Movies 

and Conduct.” Symbolic Interaction 11 (1988): 85-94. 
*S. Craig, ed. Men, Masculinity, and the Media. Newbury Park: Sage 

Publications, 1992. 
*Paul G. Cressey. “The Motion Picture Industry as Modified by Social 

Background and Personality.” American Sociological Review 3-4 (1938): 
516-25. 

Timothy John Curry. “Frederick Wiseman: Sociological Filmmaker?” 
Contemporary Sociology 14, no. 1 (1985): 35-39. 

Timothy John Curry and A. C. Clarke. Introducing Visual Sociology. Dubuque: 
Kendall-Hunt, 1983. 

Edgar Dale. The Content of Motion Pictures. New York: Macmillan, 1933. 
D. H. Densham. The Construction of Research Films. Los Angeles: Pergamon P, 

1959. 
Norman K. Denzin. The Cinematic Society: The Voyeur’s Gaze. Newbury Park: 

Sage, 1995. 
Norman K. Denzin. Hollywood Shot by Shot: Alcoholism in American Cinema. 

New York: Aldine de Gruyter, 1991. 
*Norman K. Denzin. Images of Postmodern Society: Social Theory and 

Contemporary Cinema. London: Sage Publications, 1991. 
Norman K. Denzin. Symbolic Interactionism and Cultural Studies. Oxford: Basil 

Blackwell, 1992. 
D. R. Dickens. “Cultural Studies in Sociology.” Symbolic Interaction 17 (1994): 

99-105. 
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Paul DiMaggio. “Classification in Art.” American Sociological Review 52, no. 4 
(1987): 440-55. 

*Henry James Forman. Our Movie Made Children. New York: Macmillan, 1933. 
*Roberto Franzosi. “Narrative Analysis—Or Why (And How) Sociologists Should 

be Interested in Narrative.” Annual Review of Sociology no. 24 (1998): 
517-54. 

Kathryn H. Fuller. At the Picture Show: Small-Town Audiences and the Creation 
of Movie Fan Culture. Washington: Smithsonian Institution P, 1996. 

Joshua Gamson. Claims to Fame: Celebrity in Contemporary America. Berkeley: 
U of California P, 1994. 

*Joshua Gamson. “The Organizational Shaping of Collective Identity: The Case 
of Lesbian and Gay Film Festivals in New York.” Sociological Forum 11, 
no. 2 (1996): 231-61. 

David Gauntlett. Moving Experiences: Understanding Television’s Influences and 
Effects. London: John Libbey, 1995. 

*Herman Gray. Watching Race. Minneapolis: U of Minnesota P, 1995. 
J. R. Hall and M. J. Neitz. Culture: Sociological Perspectives. Englewood Cliffs: 

Prentice-Hall, 1993. 
Leo Handel. Hollywood Looks at its Audience. Urbana: U of Illinois P, 1950. 
James Hay, Lawrence Grossberg, and Ellen Wartella, eds. The Audience and its 

Landscape. Boulder: Westview P, 1996. 
Annette Hill. Shocking Entertainment: Viewer Response to Violent Movies. Luton: 

U of Luton P, 1997. 
Paul Hirsch. “Processing Fads and Fashions: An Organization-Set Analysis of 

Cultural Industry Systems.” American Journal of Sociology 77 (1972): 639-
59. 

Bob Hodge and David Tripp. Children and Television. London: Polity P, 1986. 
*George A. Huaco. The Sociology of Film Art. New York: Basic Books, 1965. 
*Darnell M. Hunt. Screening the Los Angeles “Riots”: Race, Seeing, and 

Resistance. Cambridge: Cambridge UP, 1997. 
John Izod. Hollywood and the Box Office, 1895-1986. New York: Columbia UP, 

1988. 
*Ian C. Jarvie. Movies as Social Criticism. Metuchen: Scarecrow P, 1978. 
*Ian C. Jarvie. Sociology of the Movies. New York: Basic, 1970. 
Ian C. Jarvie. Towards a Sociology of the Cinema: A Comparative Essay on the 

Structure and Functioning of a Major Entertainment Industry. London: 
Routledge & Kegan Paul, 1970. 

*Lena Jayyusi. “Toward a Socio-logic of the Film Text.” Semiotica 68 (1988): 
271-96. 

Robert E. Kapsis. “Hollywood Genres and the Production of Culture Perspective.” 
Current Research in Film: Audiences, Economics, and Law vol. 5. Ed. 
Bruce A. Austin. Norwood: Ablex, 1991. 68-85. 

Gary Krug. “Technologies of the Real, and Realist Ethnographies of Video 
Texts.” Studies in Symbolic Interaction 13 (1992): 59-75. 

*Emmanuel Levy. “The Democratic Elite: America’s Movie Stars.” Qualitative 
Sociology 12, no. 1 (1989): 29-54. 
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*Justin Lewis. The Ideological Octopus: An Exploration of Television and its 
Audience. New York: Routledge, 1991. 

*Stanford M. Lyman. “Anhedonia: Gender and the Decline of Emotions in 
American Film, 1930-1988.” Sociological Inquiry 60 (1990): 1-19. 

*Stanford M. Lyman. “From Matrimony to Malaise: Men and Women in the 
American Film, 1930-1980.” International Journal of Politics, Culture and 
Society 1 (1987): 73-100. 

*Jim McGuigan. Culture and the Public Sphere. London: Routledge, 1996. 
*Randy Martin. Critical Moves: Dance Studies in Theory and Politics. Durham: 

Duke UP, 1998. 
*Randy Martin. Socialist Ensembles: Theater and State in Cuba and Nicaragua. 

Minneapolis: U of Minnesota P, 1994. 
Larry May. Screening Out the Past: The Birth of Mass Culture and the Motion 

Picture Industry. Chicago: U of Chicago P, 1983. 
*Mark A. May and Frank K. Shuttleworth. The Social Conduct and Attitudes of 

Movie Fans. New York: Macmillan, 1933. 
*J. P. Mayer. British Cinemas and Their Audiences. London: Dobson, 1948. 
*J. P. Mayer. Sociology of Film: Studies and Documents. London: Faber and 

Faber, 1946. 
Joshua Meyrowitz. No Sense of Place: The Impact of Electronic Media on Social 

Behavior. New York: Oxford UP, 1985. 
*Toby Miller. Technologies of Truth: Cultural Citizenship and the Popular Media. 

Minneapolis: U of Minnesota P, 1998. 
Alice Miller Mitchell. Children and the Movies. Chicago: U of Chicago P, 1929. 
“The Motion Picture Industry.” Annals of the American Academy of Political and 

Social Science no. 254 (November 1947). 
W. Russell Neuman. The Future of the Mass Audience. Cambridge: Cambridge 

UP, 1993. 
*Anne K. Peters. “Aspiring Hollywood Actresses: A Sociological Perspective.” 

Varieties of Work Experience. Ed. P. L. Stewart and M. G. Cantor. 
Cambridge, Mass.: Schenkman, 1974. 

Anne K. Peters and Muriel G. Cantor. “Screen Acting as Work.” Individuals in 
Mass Media Organizations: Creativity and Constraint. Ed. James S. 
Ettema and D. Charles Whitney. Beverly Hills: Sage, 1982. 53-68. 

Richard Peterson. “Revitalizing the Culture Concept.” Annual Review of 
Sociology 5 (1979): 137-66. 

Ruth C. Peterson and L. I. Thurstone. Motion Pictures and the Social Attitudes of 
Children. New York: Macmillan, 1933. 

*Jeffrey Richards and Dorothy Sheridan, eds. Mass-Observation at the Movies. 
London: Routledge & Kegan Paul, 1987. 

Karen E. Riggs. Mature Audiences: Television in the Lives of Elders. New 
Brunswick: Rutgers UP, 1998. 

S. Rothman, ed. The Mass Media. New York: Paragon House, 1992. 
“Symposium: Queer Theory/Sociology: A Dialogue.” Sociological Theory 12, no. 

2 (1994): 178-248. 
“Theory and Practice of Visual Sociology.” Current Sociology 34, no. 3 (1986). 
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*Efrat Tseëlon and Susan B. Kaiser. “A Dialogue with Feminist Film Theory: 
Multiple Readings of the Gaze.” Studies in Symbolic Interaction 13 (1992): 
119-37. 

*Andrew Tudor. Image and Influence: Studies in the Sociology of Film. New York: 
St. Martin’s P, 1974. 

*Andrew Tudor. “Sociology and Film.” The Oxford Guide to Film Studies. Ed. 
John Hill and Pamela Church Gibson. Oxford: Oxford UP, 1998. 190-94. 

Jules J. Wanderer. “In Defense of Popular Taste: Film Ratings Among 
Professionals and Lay Audiences.” American Journal of Sociology 76 
(September 1970): 262-72. 

Michael Warner, ed. Fear of a Queer Planet: Queer Politics and Social Theory. 
Minneapolis: U of Minnesota P, 1993. 

 
ANTHROPOLOGY 
Lila Abu-Lughod. “Movie Stars and Islamic Moralism in Egypt.” Social Text 13, 

no. 1 (1995): 53-67. 
Greg Acciaoli. “Innocence Lost: Evaluating an Experimental Era in Ethnographic 

Film.” Australian Journal of Anthropology 8, no. 2 (1997): 210-26. 
Marcus Banks. “Television and Anthropology: An Unhappy Marriage?” Visual 

Anthropology 7, no. 1 (1994): 21-45. 
Marcus Banks and Howard Morphy, eds. Rethinking Visual Anthropology. New 

Haven: Yale UP, 1997. 
Canberra Anthropology 17, no. 2 (1994): 73-102. 
Paolo Chiozzi. “Reflections on Ethnographic Film with a General Bibliography.” 

Trans. Denise Dresner. Visual Anthropology 2, no. 1 (1989): 1-84. 
John Collier, Jr. Visual Anthropology. New York: Holt, Rinehart, and Winston, 

1967. 
Peter Ian Crawford and David Turton, eds. Film as Ethnography. Manchester: 

Manchester UP, 1992. 
David Howard Day. A Treasure Hard to Attain: Images of Archaeology in Popular 

Film with a Filmography. Lanham: Scarecrow P, 1997. 
“Ethnographic Film.” Cambridge Anthropology (1977). 
“Feminist Approaches to the Visualization of Culture.” Visual Anthropology 

Review 9, no. 1 (1993). 
“Filming Through the Mists of Time.” Current Anthropology 37, Supplement 

(February 1996): S87-S111. 
Faye Ginsburg. “Embedded Aesthetics: Creating a Discursive Space for 

Indigenous Media.” Cultural Anthropology 9, no. 3 (1994): 365-83. 
Faye Ginsburg. “Institutionalizing the Unruly: Charting a Future for Visual 

Anthropology.” Ethnos 63, no. 2 (1998): 173-201. 
Faye Ginsburg. “In Whose Image? Indigenous Media from Aboriginal Central 

Australia.” Commission on Visual Anthropology Review (1989): 16-20. 
Faye Ginsburg . “The Parallax Effect: The Impact of Aboriginal Media on 

Ethnographic Film.” Visual Anthropology Review 11, no. 2 (1995): 64-76. 
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Jeffrey D. Himpele. “Film Distribution as Media: Mapping Difference in the 
Bolivian Cinemascape.” Visual Anthropology Review 12, no. 1 (1996): 47-
66. 

Susan Kent. “The Effects of Television Viewing: A Cross-Cultural Approach.” 
Current Anthropology 26, no. 1 (1985): 121-26. 

*Felipe Korzenny and Stella Ting-Toomey, eds. Mass-Media Effects Across 
Cultures. London: Sage, 1992. 

Helmet Lutz. ““Indians” and Native Americans in the Movies: A History of 
Stereotypes, Distortions, and Displacements.” Visual Anthropology 3, no. 
1 (1990): 31-48. 

Andrew P. Lyons. “The Television and the Shrine: Towards a Theoretical Model 
for the Study of Mass Communications in Nigeria.” Visual Anthropology 3, 
no. 4 (1990): 429-56. 

Harriet D. Lyons. “Television in Contemporary Urban Life: Benin City, Nigeria.” 
Visual Anthropology 3, no. 4 (1990): 411-28. 

David MacDougall. Transcultural Cinema. Ed. Lucien Taylor. Princeton: 
Princeton UP, 1998. 

Howard Morphy. “The Interpretation of Ritual: Reflections from Film on 
Anthropological Practice.” Man 29, no. 1 (1994): 117-46. 

Rosalind C. Morris. “Anthropology in the Body Shop: Lords of the Garden, 
Cannibalism, and the Consuming Desires of Televisual Anthropology.” 
American Anthropologist 98, no. 1 (1996): 137-50. 

*Hortense Powdermaker. Hollywood: The Dream Factory. Boston: Little, Brown, 
1950. 

Martin Roberts. “The Self in the Other: Ethnographic Film, Surrealism, Politics.” 
Visual Anthropology 8, no. 1 (1996): 79-94. 

Jack Rollwagen, ed. Anthropological Filmmaking: Anthropological Perspectives 
on the Production of Film and Video for General Public Audiences. Chur: 
Harwood Academic Publishers, 1990. 

Terence Turner. “Defiant Images: The Kayapo Appropriation of Video.” 
Anthropology Today 8, no. 6 (1992): 5-16. 

Richard R. Wilk. ““It’s Destroying a Whole Generation”: Television and Moral 
Discourse in Belize.” Visual Anthropology 5, nos. 3-4 (1993): 229-44. 

Cindy Hing-Yuk Wong. “Through Many Lenses: History and Theory in Visual 
Anthropology.” Anthropological Quarterly 69, no. 2 (1996): 90-96. 

 
GEOGRAPHY 
P. C. Adams. “Television as Gathering Place.” Annals of the Association of 

American Geographers 82 (1992): 117-35. 
Stuart C. Aitken. “A Transactional Geography of the Image-event: The Films of 

Scottish Director Bill Forsyth.” Transactions, Institute of British 
Geographers 16, no. 1 (1991): 105-18. 

Stuart C. Aitken and Leo E. Zonn. “Weir(d) Sex: Representation of Gender-
environment Relations in Peter Weir’s Picnic at Hanging Rock and 
Gallipoli.” Environment and Planning D: Society and Space 11 (1993): 
191-212. 
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Stuart C. Aitken and Leo E. Zonn, eds. Place, Power, Situation, and Spectacle: A 
Geography of Film. Totowa: Rowan and Littlefield, 1994. 

Asu Askoy and Kevin Robins. “Hollywood for the 21st Century: Global 
Competition for Critical Mass in Image Markets.” Cambridge Journal of 
Economics 16, no. 1 (1992): 1-22. 

S. Brunn. and T. Leimbach, eds. Collapsing Space and Time: Geographic 
Aspects of Communication and Information. London: HarperCollins, 1991. 

J. Burgess and J. R. Gold, eds. Geography, the Media, and Popular Culture. 
New York: St. Martin’s P, 1985. 

Susan Christopherson and Michael Storper. “The City as Studio; the World as 
Back Lot: The Impact of Vertical Disintegration on the Location of the 
Motion Picture Industry.” Environment and Planning D: Society and Space 
4, no. 3 (1986): 305-20. 

Susan Christopherson and Michael Storper. “The Effects of Flexible 
Specialization and Industrial Politics and the Labor Markets: The Motion 
Picture Industry.” Industrial and Labor Relations Review 42, no. 3 (1989): 
331-47. 

Christina Kennedy and Christopher Lukinbeal. “Towards a Holistic Approach to 
Geographic Research on Film.” Progress in Human Geography 21, no. 1 
(1997): 33-50. 

W. Natter and J. P. Jones. “Pets or Meat: Class, Ideology, and Space in Roger & 
Me.” Antipode 25, no. 2 (1993): 140-58. 

Kevin Robins and John Cornford. “What is “Flexible” About Independent 
Producers?” Screen 33, no. 2 (1992): 190-200. 

A. Scott. “Territorial Reproduction and Transformation in a Local Labour Market: 
The Animated Film Workers of Los Angeles.” Environment and Planning 
D: Society and Space 2, no. 3 (1984): 277-307. 

Michael Storper. “Flexible Specialisation in Hollywood: A Response to Aksoy and 
Robins.” Cambridge Journal of Economics 17, no. 4 (1993): 479-84. 

Michael Storper. “The Transition to Flexible Specialisation in the U.S. Film 
Industry: External Economies, the Division of Labour, and the Crossing of 
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